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THE ANALYSIS OF VITICULTURE AND WINEMAKING PROBLEMS IN
UKRAINE MANAGEMENT OF THE INDUSTRY DEVELOPMENT

The article analyzes the condition, the development dynamics and the main problems of the viticul-
ture and winemaking industry in Ukraine and in the world. The particular attention is paid to the causes of the
emerging situation in the industry and the ways to overcome them. The basic mechanisms that should be
used to solve all problems of the industry have been revealed. The advanced innovative directions have
been suggested, which will help to improve the industry condition and to return it the status as one of the
most effective branches of agro industrial complex of Ukraine.
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Statement of the problem and its connection  varieties are concentrated between 30-50° north latitude
with important scientific and practical tasks. Viticul-  and 30-40° south latitude. This location is primarily due
ture and winemaking in Ukraine have always been impor-  to the agro-climatic factors, features of the relief and soil
tant types of economic activity. Ukraine integration into  cover.
the WTO, unbalanced state policy in thisfield have led to In the mid-80s of the last century, massive de-
the wine industry inability to work effectively in a harsh  forestation of vineyards in the Crimea and in the south of
competitive environment. The situation in the industry  Ukraine was carried out during the anti-alcohol cam-
requires careful analysis and development of suggestions  paign. In the nineties, due to the total shortage of funds
for itsimprovement. and the destruction of economic ties, the restoration of

The analysis of the latest publications on the  vineyards in Ukraine wasn't practically carried out. To-
problem. In Ukraine, a number of domestic scientists  day, most of the vineyards are outdated and are in an un-
were engaged in the research of the state of problems of  productive age. The area of vine grape plantations in the
winemaking, among them: Avidzba A.M., Buzni A.N.,  world grows year by year, compared with 2011 an in-
Gorkusha O. M., Marmul L.O., Matchina I.G., Ribintsev  crease of 2,9% was observed in 2016, however, the area
V.A., Sabluk P.T., Cherven I.I. etc., but the problems of  of vine grape plantations in Ukraine declined by 38,2%
the current state of the industry require constant analysis. [2].

Forming of the aims of the research. Dynamic The areas occupied by vineyards on the territory
changes in the country economic situation indicate the  of Ukraine do not fully characterize the volume of the
need for a constant study of the industry situation and the  actua yield. After al, the yield of grapes depends on the
factors that led to it. It is therefore advisable to analyze  agro-climatic conditions, the level of fertilizer use, the
the problems of viticulture and winemaking and explore  culture of agriculture, and other factors. According to
the management of the industry's development mechan-  experts, the landing of one hectare costs 8-15 thousand
ism. dollars. The first crop from the planted area can be ob-

Giving an account of the main results and tained in 4-5 years. Despite this, there are imports of
their substantiation. By 2016, the total area of vineyards  grape seedlings into Ukraine, which indicates that Ukrai-
in the world was almost 18,000 acres. Of these, morethan  nian companies are working on the restoration of vi-
half of them are in Europe. The second place is occupied  neyards. Mostly red varieties of grapes are planted, as
by Asian countries, due to steady increase in the number  there is traditionally a high demand for red wines in the
of vineyardsin China, Indiaand Iran [1]. CIS countries, including Ukraine. However, experts are

Today, viticulture is spread throughout the  inclined to think that the future will belong to Ukraine's
world, but the major arrays for the cultivation of technical ~ own raw material base[3].
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Viticulture in Ukraine has recently undergone
significant changes. After the annexation of the Crimea,
the share of production in the households has grown sig-
nificantly, which was 7,9 % in 2017 against in 2016. The
vineyard area in fecundity has sharply decreased from
67,7 thousand hectares respectively in 2010 to 42,7 thou-
sand hectares in 2016, especialy in agricultural enterpris-
es - by 42.5 and 41.9% against 2010 and 2016, respec-
tively. On the other hand, the yield of grapes, which had
always been twice as high in households, grew by 15%
compared to 2016, and against 2010 by 63.7%. At the

expense of productivity, the decline in production vo-
lumes after the annexation of the Crimea was significant-
ly lower than the decrease in planting in the fruiting age -
by 24.3% compared to 2016 (area - by 34.4%), while in
households the gross grape harvest even increased by
1,8% while the area of vineyards decreased by 3,1%
[4,5].

The gross grape harvest in 2016 was 97,8 % of
the 2015 level, which was 88,8% of the 2014 level (table
1).

Tablel
Gross harvest of grapesin Ukraine*
Vineyard area, . Gross harvest of grapes,| Theratio of the gross collection of

Year ths. ha Yield, ton/ha ths. tons i grapes to the previous year,%
1990 143,3 5,83 835,7 -

1995 137,7 3,32 457,3 54,72

2000 99,4 5,17 513,8 112,36

2001 105 3,54 336,0 65,40

2002 103 3,94 359,0 106,85

2003 99 5,90 505,0 140,67

2004 82,8 452 374,0 74,06

2005 80,6 5,49 4426 118,34

2006 75,8 3,97 300,9 67,98

2007 71,2 5,05 359,7 119,54

2008 70,9 5,86 415,3 115,46

2009 71,0 6,60 468,7 112,86

2010 67,6 6,03 407,9 87,03

2011 69,1 7,55 521,9 127,95

2012 67,1 6,72 456,0 87,37

2013 44,2 8,58 575,4 126,18

2014 442 9,86 435,6 75,70

2015 41,8 9,23 386,3 88,68

2016 427 8,84 377,8 97,80

* compiled by the authors on the basis of the sources [4,5]

Also, since 2013 dight improvements have been
noted in the vineyard: the yield in 2016 reached the level
of 8,84 tong/ha (taking into account the regulatory level
of expenditure, grape production is effective at the yield
of not less than 5 tongha), the gross harvest of grapes has
decreased and amounted to 377.8 thousand tons, the area
of vineyards significantly decreased. Interestingly, in
Europe, the yield is more than 10 tons per hectare, while
the potential of some plantings can reach 35-40 tons per
hectare. The dynamics of the development of viticulture
and winemaking in Ukraineis as follows.

In 2010, the area of grape plantationsin agricul-

tural enterprises of Ukraine amounted to 87 thousand
hectares and decreased year by year and amounted to 75
thousand hectares in 2014, 49 thousand hectares in 2015,
and 41.5 thousand hectaresin 2016. At the same time, the
productivity dynamics of 1990-2016 in agricultural en-
terprises of Ukraine increased from 5.83 t / haiin 1990 to
8,84 t / ha in 2016. Consequently, the dynamics of the
processing of grapes to wine grown as well as purchased
ones (table 2) indicates a decline in the processing of
grapes from 2014. As seen from the data of the dynamics
of grape yield during the reporting period, they indicate
an increasein the yield.

Table2
Volume of processing of grapeson wine materials by region *
Region name YEARS
2010 2011 2012 2013 2014 2015 2016

Zakarpats' ka 7815,8 6512,5 9469 29668,2 8199,6 6757,8 49155
Mykolayivs'ka 82456,6 | 58748,7 53928 712075 | 44674,7 44365,7 101772,5
Ode<’ka 1915411 | 131427,5 | 1464525 | 185533,3 | 139921,9 | 1141347 121448,8
Khersong'ka 26403,8 | 47061,1 | 29663,6 | 417106 | 36136,9 28770,4 25719,5
Crimea 90681,5 | 86332,8 | 73151,6 | 972446 .1 LA A

Total for Ukraine 417689 | 353900,8 | 329629,7 | 425364,2 | 228933,1 | 194028,6 253856,3

1 — Not including the temporarily occupied territory of the AR of Crimea and the city of Sevastopol.
* compiled by the authors on the basis of the sources [5,6,7,8]
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According to the officia data, around two hun-
dred Ukrainian enterprises are involved in the processing
of grapes, the production of wine, champagne wines and
cognac in the winemaking industry. Among them we can
clearly distinguish two large groups: traditional enterpris-
es with their own vineyards, and companies of a new

wave, dealing exclusively with bottling of wine. The vo-
lume of processing of vines and grown grapes to wine
materialsin 2016 decreased by 7.71% in comparison with
2015, in Mykolaiv - by 20.78%, in Kherson by 40.1%,
but in Odessa - increased by 3.25% (table 3).

Table3
Volume of processing of vinegrown grapesto wine materials by region*
Region name YEARS

2010 2011 2012 2013 2014 2015 2016
Zakarpats ka 644,9 407,9 1075,3 .2 .2 .2 .2
Mykolayivs ka 4647,7 10202,6 4105,8 8643,0 4767,1 3776,5 6473,0
Odes ka 26486,4 | 29486,6 | 32816,3 | 41301,6 | 26848,3 | 277221 | 28447,1
Khersons' ka 5034,2 12604,9 6894,6 9656,0 7457,7 4467,9 .2
Crimea 38965,2 | 46432,0 | 32901,7 | 36305,0 .l .l L1
Tota for Ukraine 92044,8 | 119609,4 | 922455 | 113677,2 | 39176,6 | 36157,3 | 42469,7

1- Not including the temporarily occupied territory of the AR of Crimea and the city of Sevastopol.

2— Datais deleted in order to ensure compliance with the requirements of the Law of Ukraine "On State Statis-
tics' regarding the confidentiality of information.

* compiled by the authors on the basis of the sources [5,7,8]

The processing volume of the purchased grapes
to wine materials in 2016 compared to 2015 as a whole

increased by 17,5%, in Mykolaiv - increased by 71,4%, in
Odessa - by 2.6% (table 4).

Table4
Volume of processing of the purchased grapesto wine materials by region*
Region name YEARS

2010 2011 2012 2013 2014 2015 2016
Zakarpats ka 7170,9 61104,6 8393,7 .2 .2 .2 .2
Mykolayivs ka 77808,9 48546,1 49822,2 62564,5 39907,6 40589,2 95299,5
Odes' ka 165054,7 101940,9 113636,2 144231,7 | 113073,6 86412,6 93001,7
Khersons'ka 21369,6 34456,2 22769,0 32054,6 28645,6 24302,5 .2
Crimea 38269,3 39608,9 40249,9 60939,6 .1 LA 1
Total for Ukraine 309917,8 230898,4 235130,8 308736,3 | 189722,9 | 157871,3 | 211386,6

1 — Not including the temporarily occupied territory of the AR of Crimea and the city of Sevastopol.
2 —Datais deleted in order to ensure compliance with the requirements of the Law of Ukraine "On State Statis-

tics' regarding the confidentiality of information.

* compiled by the authors on the basis of the sources[5, 8]

In the wine industry, the production of grapesis
concentrated in large farms with more than 500 hectares
of vineyards. In 2015 32 such farms produced amost
60% of all grapes. Without the Crimea, the share of such
farms has changed insignificantly and amounted to
57.1%. It isthe large farms with an average vineyard area
of 797 hectares that have the best indices: in 2015 their
yield was 101 ¢ / ha against 86 ¢ / ha for al agricultural
enterprises, the profit per 1 hectare of vineyards - 14.7
thousand UAH (8.8 thousand UAH), the level of profita-
bility of grape production - 136% (80%) [9].

The processing of grapes to the wine material by
grade is presented in table 5, where the decline in the
processing of grapes varieties in 2016 compared to 2015,
namely Aligote by 20%, Cabernet Sauvignon by 16%,
Merlot by 42.44%, Muscat (white, pink, etc.) by 35.7%,
Odesa Black by 30.5%, Pinot (white, black, gray) by
12.3%, Riedling by 11%, Rkatsiteli by 21.45%, Saperavi
Northern by 1.53%, Sauvignon by 33.8%, Fetyaska by
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18%, Chardonnay by 51% other varieties by 3.6%.
Growth showed Bastardo Magaratsky's grape variety at
51%. Aligote and Chardonnay remain the most common
types of grapes for processing in 2016 respectively 12
and 10% and Cabernet Sauvignon 9% in the total amount
of the processed grapes.

The such varieties of grapes, as aligote, char-
done, white musk, Cabernet Sauvignon have mostly been
processed to wine materia in comparison to other varie-
ties. Such varieties of grapes as chardone, rysling, foam
(white, black, gray) have shown significant growth for
thelast 3 years.

Ukraine produces 10.1 kg of grapes per person
(2016), but the population consumes within 3 kg, which
is 40% to scientifically grounded consumption rates (6-8
kg). The level of consumption of table grapes by half is
ensured by import, which in 2012-2014 was 54-63.1
thousand tons, and in 2015 it decreased to 39.3 thousand
tons.
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Table5
Processing of grapes on wine materials by grade*
Name of grape varieties YEARS
2010 2011 2012 2013 2014 2015 2016

Aligote 48470 44496,3 | 474932 | 57787,1 | 29877,2 | 23902,3 | 21853,4
Bastardo Magaratsky 6183,8 10214,5 8100,4 6883,2 34705 | 5239,7 | 5818,1
Cabernet Sauvignon 263154 | 35160,9 | 370922 36858 21288,7 | 17883,3 | 35464,2
Merlo 8444,3 13578,9 8895,3 11703,2 | 10690,8 | 6153,5 | 13563,7
Muscat (white, pink, etc.) 24229,8 29582,8 26076 31845,5 17756,2 | 11417,1 | 17121,6
Odessa black 8163,6 7437,1 5119,6 6549,2 51004 | 3546,6 | 5213,7
Pino (white, black, gray) 94149 11560,3 9074,6 14478,2 80274 7040,7 | 13529,7
Riesling 14952,8 | 144784 | 13281,2 | 23363,7 | 13064,1 | 11621,0 | 11176,2
Rkatsiteli 45021,5 46604 30830,1 | 37171,6 | 12648,7 | 9934,9 | 115472
Northern Saperavi 10523,6 8160,4 7310 7522,1 5460,5 | 5376,7 | 10518,1
Sauvignon 17736,9 | 22092,1 | 18186,7 22534 15725,0 | 10416,0 | 10529,1
Sukholimansky 9012,6 4266,2 3259,9 3127,4 - - 3353,3
Fetaska 5537,1 3574,2 4778,2 6637,8 3063,6 | 2062,2 | 30239
Chardonnay 20402,7 | 20774,9 30683 50898,8 | 24770,7 | 20277,5 | 28287,8
Traminer pink - - - - - 3276,0 | 3738,1
Others 163280 | 81919,8 | 79449,3 | 108004,4 | 57989,3 | 55881,1 | 59118,2

* compiled by the authors on the basis of the sources [5]

The largest export of table grapes was in 2013 and made
140 tons, that is, 0.02% of the total gross tax, and in 2014
- decreased to 6 tons. At the same time, the price of ex-
ported grapes is 2-3 times higher than the domestic one:
in 2014 it amounted to 12.1 thousand UAH per ton
against 4,0 thousand UAH, which indicates a significant
export attractiveness. [10].

Compared to 2013, the wine industry has re-
duced its profits by 3.3 times, indicating that there are
significant problems in vine growing and winemaking.
However, with the reduction of the import of grape wine
to Ukraine (from 50.8 thousand tons in 2013 to 40.1
thousand tons in 2014), domestic winemakers will have
more favorable conditions for the sale of their own prod-
ucts, to replace the lost volumes of supplies to the Rus-
sian Federation (1.6 times against 2013).

The development of viticulture and winemaking
in the near future will be determined by the general eco-
nomic situation in the state and the ability of the industry
to respond promptly to the urgent challenges of the
present. First of all, this concerns the reduction of gross
grape harvest in 2016. On the other hand, the industry has
practicaly lost significant amounts of state support
through the abandonment of fees for the development of
viticulture, horticulture and hop-growing (in 2010 almost
413 million UAH was paid in support of these industries,
and in 2014 the least - 43,9 million UAH). The Govern-
ment's decision on a special regime for the value-added
tax on agricultural producers since January 2016 could
lead to a significant reduction in the costs for the devel-
opment of viticulture, reduced yields, and even reduction
of their areas.

The greatest threat to the industry is negative
macroeconomic trends, especially the decrease in the
volume of solvent demand of the population. Both grapes
and wine are not related to essential food, therefore it is
likely that citizens can reduce the consumption of wine-
making products.
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Among other challenges, further reduction of
exports of wine products to Russia will have a negative
impact because of the military conflict and the growth of
tension in the relationship. The Russian market consumed
84.3% of the total export of grape wine from Ukraine in
2014, in 2013 it reached 89.4%, and its loss is a serious
challenge for the industry.

In addition, Ukrainian winegrowers and wine-
makers also have to prove the competitiveness of their
products in the context of the EU-Ukraine Association
establishment, the growth of competition on the world
market, the continuation of economy globalization, etc.
This requires new technologies, high-yielding varieties,
productivity and product quality, increase diversification
of production and sales markets, innovation devel opment,
creation and promotion of new brands of domestic wine-
making products to foreign markets and much more, and
without it is impossible to develop the industry success-
fully.

Traditionally, the production of wine remains a
rather cost-effective and attractive industry for business.
The dynamics of the grape wines production in the world
over the past 50 years has generally been quite stable. In
2016 the world's production of wines increased by 6.4%,
while wine consumption by 0.06%. Production of winein
Ukraine for the same period decreased by 11.1%, and
consumption decreased by 18.10%. We can conclude that
world wine production and consumption is stable, but in
Ukraine production and consumption of wine is decreas-
ing [11].

In recent years, the wine industry has been in a
difficult economic situation. The wines production in
Ukraine is falling dramatically, namely in 2014 produc-
tion decreased by 43% in relation to 2013, in 2015 - by
24% till 2014, and in 2016 - by 8.6% till 2015. During
four years, because of the rapid drop in production, the
total production of wine has reached its absolute mini-
mum in recent years.
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Growth in prices for grapes is ahead of rising prices for
winemaking products. This is due to a lack of high-
quality raw materials, outdated fleet of machinery and
process equipment, but researchers see the main reason in
the absence of solvent demand of the population in its
low purchasing power.

Conclusions and prospects of the further in-
vestigations. Basing on the analysis, it can be concluded
that to date there is an urgent need to develop and imple-
ment measures concerning the problems that hinder the
development of viticulture. Among the priority areas of
development of the industry are the following:

- taking measures to expand the area of vi-
neyards,

- raising the level of care for vineyards;

- reduction of the viability of the vineyards;

- optimization of the structure of plantations (in-
crease of the share of high-quality varieties for the pro-
duction of champagne wines);

- application of progressive techniques of agro-
technics that will ensure the efficiency of grape produc-
tion;

- legidative regulation of land relations, devel-
opment of legal registration of the right to lease land un-
der vineyards;

- attraction of additional investments on increase
of areas of grape plantations.

Taking into account al existing problems in
wine growing and winemaking, the Ministry of Agrarian
Policy and Food of Ukraine and the Ukrainian Academy
of Agrarian Sciences, by the general order dated July 21,
2008, Nod44/74, approved the sectoral Program for the
Development of Horticulture of Ukraine for the period
until 2025 and the sectoral Program for the Development
of Viticulture and Wine of Ukraine until the year 2025.
The purpose of creating the Program for the development
of viticulture and winemaking till 2025 is the implemen-
tation of the state policy of Ukraine regarding the regula-
tion of the development of this industry in the field of
economy, the concentration of financial, logistical, other
resources, production and scientific and technical poten-
tial. The main tasks for solving the problems of the indus-
try in accordance with the program are the following
[12]:

1) measures to increase the capacity of the mar-
ket of grapes and products of its processing, taking into
account the needs of the population, its purchasing power
and the maximum export possibilities;

2) extension of the term of the Law of Ukraine
"On the fee for the development of viticulture, horticul-
ture and hop-growing" until 2025;

3) the gradual reduction of the import of wine
materials and the pouring of wine simultaneously with
the development of the domestic raw material base on the
basis of the introduction of innovative and intensive tech-
nologies of grape production, which ensure its efficiency
by increasing the yield of grape plantations and improv-
ing the quality of products;

4) improvement of the mechanism of providing
state support to viticulture and ensuring the devel opment
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of winemaking, taking into account the reguirements of
the WTO;

5) implementation of measures to ensure the de-
velopment of the market infrastructure for wine products,
diversification of sales channels and ensuring product
quality, regulation of supply and demand, protection of
the market from imported wine products and raw mate-
rials of low quality;

6) innovation and investment strengthening of
the material and technical base of the grape-and-wine-
making industry, introduction of environmentally safe,
resource-saving and energy-saving technologies;

7) improvement of insurance and tax policy in
the field of grape and wine production;

8) increasing of the role of science and education
in accelerating of innovation processes in the wine-
making industry;

9) preservation of labor resources, formation of
an effective system of providing the field with personnel
by training specialists on the target and attracting young
specialists for work in vine growing and winemaking;

10) improvement of the system of management
of innovative development in the grapes and wine-
making industry;

11) development of sectoria normative and
technological documentation, which complies with the
provisions and requirements of the European Community
at the expense of the funds provided for scientific re-
search.

In general, to solve the urgent problems of inno-
vative development of the wine industry, the activation of
the wine market, the creation of innovative winemaking
products it is necessary:

- to improve the quality of domestic wines and to
establish restrictions on the import of raw materials;

- to take measures to detect and eliminate coun-
terfeit products from the wine market;

- to increase the volume of investments in the
innovative updating of the material and technical base of
the winemaking industry;

- to develop a number of effective measures to
increase the competitiveness of Ukrainian brands of in-
novative wine products on the world market;

- to increase the culture of wine consumption in
Ukraine.

The last point, which is aimed at forming the
culture of wine consumption, is realized with the use of
marketing measures (through the establishment of wine
culture centers, opening of specialized wine shops, devel-
opment of wine tourism, organization of exhibitions, tast-
ing).

We can conclude that the world's production and
consumption of wine has a stable demand, but in Ukraine,
not only wine production and consumption, but also the
area of grapevines decreases. Domestic viticulture has
significantly reduced production volumes under the influ-
ence of recent political processes. Its development is in-
creasingly dependent on macroeconomic processes and
state policy to support the industry, as well as on the pe-
culiarities of the household sector, which produces more
than 40% of production.
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AHAIN3 NPOBJIEM BUHOINPAOAPCTBA U BUHOAOEJINUA YKPAUHDI U
YNPABINNEHUE MEXAHU3MOM PA3BUTUA OTPACIIN

B craTtbe nokasaHo COBpEMEHHOE COCTOSIHME U OCHOBHblE Npobnembl oTpacnv BUHOrpagapcTea u
BUMHOAENUs B YkpauHe u Mupe. MNpeactaBneHa CTpykTypa nnowiafen BUHOrpagaHbIX HacaxaeHuin B MUpe U
arpoknMMaTU4eckme YCroBUsl, KOTOpbIE HA HUX BIUSIOT. YTOUYHEHO, C KAKoro Nnepuofa Havanuch paspyluu-
TenbHbIE MpoLecchl B 3TOW cdepe Ha tore YkpauHbl U MO KakMM MMEHHO MPUYMHAM OTCYTCTBYET MpoLece
BOCCTaHOBIEHUSI OTPaCIu.

MoaYepkHyTbl OCHOBHbIE (haKTOpPbI, BIMSOLWME HA YPOXAWHOCTL BUHOIPaaa, U NPUYMHbI CIIOXKHOCTY
WHBECTMPOBaHMS oTpacnu. 3To 0BYCMOBMNEHO BPEMEHHbLIM faroM MexXzay BrOXeHWeM CPeAcTB M MepBbiM
ypoXxaeM C HOBbIX KycTOB. [Toka3aHO, YTO MMEHHO KpacHble BUHA MONb3YTCS CNPOCOM B YKpavHe, OgHako
NPeanpUSATAS JOJKHbI TakKe YYUTbIBaTb CPOC HA FOTOBYIO MPOAYKUMIO BUHOAENBbYECKOW oTpacnu B cTpa-
Hax EC, ecnv nnaHupyloT BbIXOAUTb Ha 3TU PbIHKW.

MNpoBeAeHHbI aHanu3 OCHOBHbLIX NokasaTernein pasBuTust oTpacny No rogam v nokasaHbl OCHOBHbIE
HeraTWBHbIE TEHOEHLUMMN OTpaCnuW: CTapeHNe HacaxAeHWi, CokpallleHue nnowaaei, HeAoCTaTOYHOE BHMMa-
HVWE UMEHHO K BMHOrpadapcTBy CO CTOPOHbI NpeanpusTuit-nepepabotymkoB n apyrue. MNpu aHanuse conoc-
TaBneHo ob6beMbl NepepaboTaHHOro BUHOrpaza Ha BUHOMAaTepuan no BCEM perMoHam, COGCTBEHHO Bbipa-
LLEEHHOrO M 3akynneHHoro. 3To NoATBepXaaeT HeAOCTAaTOYHOE KONMUYECTBO COBCTBEHHO BbIpaLLEHHOrO Ka-
YeCTBEHHOrO BUHOIpaga Ans nepepaboTkv BUHOAENbYECKMU Npeanpustuamu. OgHako cerogHsi obocTpun-
Csl BOMPOC OTCYTCTBMS CBSI3U MeXAy (PEPMEPCKMMU XO3ANCTBAMM, 3aHNMAIOLLMMUCS BblpalLuMBaHWEM BUHO-
rpaga, v 60nbLUMMK BUHOAENBYECKMMM NPEeanpUATUSIMU MOSHOIO LiMKIa.

Oco60ro BHMMaHUsi 3acCrnyXuBaeT COPTOBOM COCTaB BMHOIPada, BbipalMBaEeMOro Ha TeppuTopum
YkpauHbl. AHanv3 ero no3BossieT caenatb BbIBOAbI, YTO BUHOAEMNbYECKE NPEeAnpUsTAS MOTYT 3aHMMaThb
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nuavpyoLlme no3uuuM Ha eBpOonernckoM pbiHke. Takke B CTaTbe MokasaHo, YTO Haubonbluylo yrposy Ans
oTpacnv COCTaBMSAOT HEraTMBHbIE MaKpO3KOHOMUYECKME TEHAEHUWM, OCOBEHHO yMeHblueHne 06bLeMOoB
nratexecrnocobHoro cnpoca HaceneHusi. I BUHorpag, v BUHO, He OTHOCSITCS K MPOoAyKTaMm nepBoi Heobxo-
AMMOCTU, NO3TOMY BMOJSIHE BEPOSITHO, YTO rpaxaaHe MOryT YMeHbLUUTb NoTpebrieHne BUHOAENbYEeCKON Npo-
Aykumu. CaoenaHHble BbIBOAbI O CYLLECTBYHOLEN HEOGX0AMMOCTU B pa3paboTke 1 BHeOPEHUN MEPONPUSTUIA
[Nt pelleHnst NpoGrieM, KOTOpble CAEPXKMBAIOT pasBUTUE BUHOTpadapcTBa YKpavHbl Ha CEroaHs.

KnioueBble cnoea: BanoBoi c6op BUHOrpaaa, nrowaan BUHOTPaaHbIX HacaxaeHui, nepepaboTka
BMHOrpada, NPOU3BOACTBO BMHA, BUHOAENbYECKUE NpeanpusiTus.
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AHAI3 NMPOBJIEM BUHOIPAOAPCTBA | BAHOPOBCTBA YKPAIHU
TA YINPABJIIHHA MEXAHI3BMOM PO3BUTKY rAJya3i

B cTatTi nokasaHui cyyacHun cTaH Ta OCHOBHI Npobnemu ranysi BUHorpagapcTea 1a BuHopobcTea B
YKpaiHi Ta cBiTi. [lpeacTaBneHo CTPyKTypy NSOl BUHOrpagHMX HaCamXeHb B CBiTi Ta arpokniMaTuyHi yMOBWY,
LLIO Ha HMX BNNUBaKOTb. YTOYHEHO, 3 IKOr0 nepiody noyanuncb PymHiBHI Mpouecu B Ui cdpepi Ha niBaHI Ykpai-
HW i 3 AKMX came NPUYUH BiACYTHIN NpoLecC BiAHOBMNEHHS ranyasi.

lMigKkpecneHo oCHOBHI hakTopu, AKi BINMBaOTb HA BPOXaWHICTL BUHOrpady, Ta NMPUYUHN CKIafHOCTI
iHBECTyBaHHSA ranysi. Lie o6ymoBneHo 4yacoBiM naroM MiX BKNageHHAM KOLUTIB Ta NepLunM BPOXAEM 3 HO-
BMX KyLliB. Noka3aHo, L0 came YepBOHI BMHA KOPUCTYIOTbLCSA NOMUTOM B YKpaiHi, NpoTe nianpvemcrsa ma-
I0Tb TAKOXX BPaxoBYyBaTW MOMUT Ha rOTOBY NPOAYKLi0 BUHOPOOHOI ranysi B kpaiHax €C, AKLO NnaHyTb BY-
XOAUTU Ha Li PUHKK.

lMpoBeaeHuin aHania OCHOBHUX NMOKAa3HWKIB PO3BUTKY ranysi No pokax Ta Noka3aHO OCHOBHI HEraTUBHI
TeHAeHUiT ranysi: cTapiHHA HacagXeHb, CKOPOYEeHHs NMoLL, HeJoCTaTHA yBara came [0 BMHOrpagapcTea 3
60Ky nignpuemcTB-nepepobHukiB Ta iHwWi. IMig yac aHanidy nopiBHAHO obcArn nepepobneHoro BMHorpagy Ha
BMHOMAaTEpian 3a perioHamy BCbOro, BMACHOBUPOLLEHOro Ta 3akynneHoro. Lle migTBepmxye HepocTaTtHio
KINbKICTb BMaCHOBMPOLLEHOIO SKICHOro BUHOrpagy Ans nepepobku BMHOPOOHMMYK mignpuemctBamu. [Npote
Ha CbOrofHi 3arocTpurochb MUTaHHSA BIOCYTHOCTI 3B'A3KY MK bepmepcbkumu rocnogapcrsamMu, WO 3anma-
I0TbCS BUPOLLYBaHHSAM BUHOrpagy, Ta BENIMKMMU BUHOPOOHMMM NigNpUeMCTBaMM NOBHOIO LUKIY.

Ha ocobnuBy yBary 3acnyroBye COpTOBWUI CKMNag BMHOIpagy, LLO BMPOLLYETLCA Ha TepuTopii Ykpai-
HW. AHani3 noro 0o3Bonsie 3po0OUTKU BMCHOBKW, LLO BUHOPOOHI MianpueMcTBa MOXYTb 3aimMatyv Nigupyroymn
no3uuii Ha eBpPONENCHKOMY PUHKY. TakoX y cTaTTi nokasaHo, Lo HanbinbLy 3arpo3y Ans ranysi cknagalTtb
HeraTMBHI MakpOEKOHOMIYHI TeHAEHLii, 0COONMMBO 3MeHLLEHHS 06CAriB NNATOCMIPOMOXHOIO NMOMUTY HaceneH-
Hs. | BUHOrpag, i BUHO, He BIAHOCATLCS A0 NPOAYKTIB NepLloi HeoOXiAHOCTI, TOMY LiNIKOM MMOBIPHO, LO rpo-
MagsHM MOXYTb 3MEHLLMTU CMOXUBAHHA BUHOPOOHOI Npoaykuii. 3pobneHi BUCHOBKM NpO HaranbHy notpeby
y po3po06ui Ta BNPOBapKEHHI 3axodiB ANa po3B’aA3aHHsA NpobreM, sKi CTpMMYI0Tb PO3BMTOK BUHOrpagapcTea
YKpaiHu Ha CbOroAHi.

Knio4oBi cnoBa: Banosuii 36ip BUHOrpaay, nNioLui BUHOrpagHux HacagxeHb, nepepobka BuHorpaay,
BMPOBHMLTBO BMHA, BUHOPOOHI nignpnemcTaa.
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