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EVOLUTION OF THE ONLINE FOOD DELIVERY MARKET IN 
UKRAINE: CHALLENGES AND OPPORTUNITIES 

 
The Ukrainian market for online food delivery services is characterized by a high level of market con-

centration, with dominant market players, such as Glovo and Bolt and holds significant market shares. The 
Herfindahl-Hirschman Index (HHI) exceeded 1800 points (4655 in 2023), indicating an oligopolistic structure 
of the online food delivery market. In addition, the Gini index (0,54 in 2023) showed significant income ine-
quality between market participants. From 2021 to 2023, the online food ordering market showed a 10% 
growth in service volume, mainly driven by restaurant delivery, which accounted for 85.7% of the online food 
ordering market in 2023. It is worth noting that companies such as LOKO and Zakaz.ua have begun to in-
crease their presence in the online food delivery market, indicating a potential shift towards greater competi-
tion. 

This study emphasizes the importance of introducing modern technologies and expanding the range 
of services to maintain business competitiveness in the online food delivery market, which can be useful for 
companies operating in this market. 

The study provides a complex analysis of the online food delivery market in Ukraine during a period 
of significant external shocks, such as the COVID-19 pandemic and full-scale war. The research uses indi-
ces to analyse the online food delivery market. The Herfindahl-Hirschman Index (HHI) and the Gini Index 
were employed to assess market concentration and the distribution of income among key market partici-
pants. Furthermore, a SWOT analysis was conducted to identify the strengths, weaknesses, opportunities, 
and threats that affect the industry.  

Key words: online food delivery ordering market, full-scale invasion, pandemic, food delivery market 
concentration, Herfindahl–Hirschman index, Lind index, Ginny index, SWOT analysis. 
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Statement of the problem and its connection 

with important scientific and practical tasks. The dy-

namic transformation of the domestic food delivery 

online ordering market is driven by the cumulative im-

pact of exogenous shocks: the COVID-19 pandemic and 

full-scale military aggression. High demand volatility and 

the instability of the operating environment require mar-

ket entities to develop adaptive strategies and intensify 

technological innovations. The escalation of competitive 

rivalry within the FoodTech segment forces operators to 

focus on service differentiation and the implementation of 

knowledge-intensive solutions (Artificial Intelligence 

algorithms, predictive analytics) to ensure customer re-

tention amidst limited solvent demand. The major players 

currently dominating the market include Glovo and Bolt 

Food. However, new promising entrants such as Loko, 

Zakaz.ua, Mister.Am, and others are emerging. These 

companies are at various stages of development, yet all 

are actively working to enhance the quality of their ser-

vices and expand their geographic reach across Ukrainian 

cities.  

The scientific challenges associated with this 

topic involve analyzing the dynamics of the online food 

delivery market, investigating the factors that influence 

consumer behavior, and examining the competitive strat-

egies employed by key market actors. It is essential to 

study the significance of technologies such as mobile 

applications and online platforms, as well as their impact 

on delivery efficiency and customer satisfaction. There-

fore, research on Ukraine’s online food delivery market is 
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of great importance both for scholars and industry profes-

sionals seeking to develop and implement effective strat-

egies in response to contemporary challenges and growth 

prospects within this sector.   

The analysis of the latest publications on the 

problem. A significant body of scholarly work has exam-

ined the market environment and external influencing 

factors in the field of e-commerce. In particular, studies 

[1; 2] explore the current state and future prospects of the 

express delivery market in Ukraine. The authors identify 

the specific features of marketing activities undertaken by 

operators in this market, analyze key trends, assess com-

petitive advantages, and forecast potential directions for 

development.  

Studies [3; 4] investigate the functioning of the 

express delivery market under conditions of full-scale 

war. Based on marketing research into consumer needs 

for express cargo delivery services, the authors present 

findings related to changes in purchasing behavior during 

the initial shock phase of the war and the post-shock re-

covery period.  

The issues concerning the online food delivery 

market from foodservice establishments and the trans-

formation of restaurant business models are addressed in 

works [5; 6]. Researchers emphasize the shift in consum-

er demand driven by the COVID-19 pandemic, the adap-

tation strategies adopted by restaurant businesses, and the 

application of social media marketing as a survival tool 

during crisis periods. Within this context, study [7] is also 

worth noting—it examines consumer perceptions of 

online food delivery services, levels of customer satisfac-

tion, and the barriers that influence decisions to use such 

services.  

Trends and prospects for the development of the 

food delivery market in Ukraine have been analyzed in 

studies [8; 9]. The authors examine consumer segmenta-

tion within the market for the delivery of grocery prod-

ucts and ready-to-eat meals, as well as the state of online 

food retail in the country. These studies emphasize the 

key factors influencing the growth of the online food de-

livery market and highlight its potential for expansion.  

Study [10] focuses on trends in the intelligent 

automation of the restaurant business. The authors pro-

pose practical directions for implementing automation 

technologies and identify the main factors facilitating the 

automation of business processes in Ukraine's foodser-

vice enterprises.  

The interests of online food delivery service 

providers in Ukraine are represented by the “Association 

of Online Delivery Services” [11]. Despite a considerable 

number of academic works, there remains a lack of spe-

cialized information regarding the online food delivery 

market, which underlines the need for further targeted 

research in this area. 

Forming of the aims of the research. The au-

thors propose the following hypothesis: the development 

of the online food delivery market in Ukraine during war-

time is driven by changes in consumer behavior influ-

enced by safety concerns, the introduction of innovative 

delivery technologies and ordering systems, as well as 

intensified competition between local and international 

food delivery companies operating under conditions of 

economic and geopolitical change. These factors, togeth-

er with socio-economic conditions and security indica-

tors, affect the growth dynamics of the online food deliv-

ery market, defining its current challenges and opportuni-

ties for further expansion.  

This market began to develop in Ukraine in 

2001. As of 2024, online food delivery services have 

been available in all regional centers of Ukraine where 

security conditions permit. The online food delivery sec-

tor plays a significant role in ensuring the comfort of dai-

ly life for the population and provides a considerable 

number of jobs. However, it requires substantial trans-

formational efforts from service providers to meet the 

demands of end consumers, especially during a period of 

deep adaptation to wartime operational conditions.  

The outlined context underscores the need for a 

comprehensive study aimed at identifying the adaptability 

of service providers under pandemic conditions and dur-

ing the active phase of war, as well as analyzing the in-

tensification of various forms of competitive struggle in 

the specified market and investigating the factors influ-

encing its dynamics.  

Achieving this goal involves solving the follow-

ing research tasks: To identify the specific operational 

characteristics of online food delivery platforms during 

quarantine and the active phase of the war; To outline the 

development trends of the Ukrainian food delivery mar-

ket under economic instability; To analyze the volume of 

food and beverage service provision in Ukraine; To eval-

uate the market share of the TOP-5 providers of online 

food delivery services and restaurants with in-house de-

livery systems; To analyze the concentration of the online 

food delivery market using the Herfindahl–Hirschman 

Index and the Linda Index; To present the results of the 

differentiation indicator and the Gini Index for Ukraine’s 

online food delivery market; To identify the producers 

that constitute the core of the online food delivery mar-

ket; To conduct a SWOT analysis of the studied market. 

Giving an account of the main results and 

their substantiation. To achieve the research objectives, 

a comprehensive set of scientific methods was imple-

mented: the systemic approach was applied to outline the 

operational foundations of the Ukrainian food delivery 

market; methods of induction, deduction, and logical 

generalization were used to synthesize theoretical conclu-

sions; comparative and statistical analysis were employed 

to examine the development patterns of the food delivery 

online ordering market; the problem-oriented approach 

was utilized to identify key challenges hindering the eco-

nomic growth of the sector; and the index method was 

applied for the quantitative assessment of market concen-

tration levels. 

To quantitatively evaluate the structural parame-

ters of the food delivery online ordering market and veri-

fy the research hypothesis, a complex of the following 

complementary indicators was applied: 

1. The Herfindahl-Hirschman Index (HHI) - 

used to determine the overall level of market concentra-

tion and identify the degree of its monopolization. The 

indicator is calculated using the following formula [12]:  
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𝐻𝐻𝐼 =  ∑ 𝐷𝑡
2𝑁

𝑖=1                          (1) 

where Di is the market share of the i-th company 

in the online food delivery market, %; 

n – the total number of companies for which this 

indicator is calculated, units; i = 1, ..., n.  

If the value of the Herfindahl–Hirschman Index 

is less than 1000, the food delivery market is character-

ized by a low level of concentration; within the range of 

1000–1800 – a moderate level of concentration; above 

1800 – a high level of concentration. 

2. The Gini Coefficient (G) - applied to evaluate 

the level of inequality in the distribution of market shares 

and corporate revenues. It demonstrates the degree of 

deviation of the actual distribution from the line of abso-

lute equality [12]: 

𝐺 = 1 − 2 ∑ 𝑥𝑡 ∗ 𝑠𝑢𝑚(𝑦𝑖) + ∑ 𝑥𝑡 ∗ 𝑦𝑡       (2) 

where xi is the share of the i-th company in the 

total number of companies;  

yi is the share of the i-th company's revenue in 

the structure of the online food delivery market capacity. 

3. The Market Concentration Ratio (ІРК) - cal-

culated to determine the aggregate market share of the 

leading market entities [12]: 

𝐼𝑃𝐾 = ∑ 𝐷𝑖
𝑁
𝑖=1                             (3) 

4. The Linda Index (ІL) - utilized to identify the 

boundaries of the market's oligopolistic core and deter-

mine the number of enterprises occupying a dominant 

position. This indicator allows for monitoring the poten-

tial formation of monopolistic structures by analyzing the 

"break in continuity" within the ratios of the leading enti-

ties' market shares [12]: 

𝐼𝐿 =
1

𝑘−1
∗ ∑ 𝑙𝑚

𝑘−1
𝑚=1                  (4) 

𝑙𝑚 =
1

𝑚
∑ 𝑞𝑖

𝑚
𝑚=1

1

𝑘−𝑚
∑ 𝑞𝑖

𝑘−𝑚
𝑚+1

                    (5) 

where k is the number of the largest companies 

(from 2 to N);  

m is the number of the largest companies among 

the k major ones; Lₘ is the ratio of the average market 

share of the m largest (out of k major) companies to the 

average market share of the remaining (k–m) companies.  

The index is calculated until the value of Lₘ₊₁ 

becomes greater than Lₘ, which indicates a "break in the 

continuity of the L index" — that is, the inclusion of a 

company with an insignificant market share in the online 

food delivery market. 

Results and discussion. The first food delivery 

services in Ukraine began to emerge back in 2001, pri-

marily in large cities. Initially, delivery services were 

provided by individual food establishments. Later, as the 

food delivery market developed, major grocery retail 

chains also joined this activity. For instance, in 2003, 

LLC "Furshet" launched its own food delivery service.  

A rapid development of the food delivery market 

took place in 2009–2010, mainly in Kyiv. Despite the 

consequences of the global financial crisis, around 50 

establishments in the capital were offering delivery ser-

vices in 2009. At that time, the size of the Kyiv food de-

livery market was estimated at 10–20 million UAH. The 

main clients were office employees of large companies, 

and their lunch expenses were often covered by their em-

ployers.  

Since 2014, the food delivery market has started 

growing actively and developing in new directions [13]. 

Delivery services were introduced not only by individual 

retail chains but also by partner services operating on 

online platforms. A key factor contributing to the expan-

sion of the online food delivery market was the growing 

share of internet users. While in 2010 only 30 % of the 

population had internet access, by the end of the third 

quarter of 2018 this figure had increased to 63 %. As of 

2024, 80 % of Ukrainians have used the internet daily.  

Moreover, since 2016, the number of search que-

ries related to online food delivery has nearly doubled 

[14]. This trend indicates the growing popularity of deliv-

ery services and the ongoing development of this seg-

ment. These tendencies were noticed by both foreign and 

domestic entrepreneurs. They sought to simplify the de-

livery process for restaurants, shops, and end consumers.  

An online delivery service platform was created, combin-

ing a large number of service providers in a single app. 

This allowed businesses to eliminate the need for their 

own delivery systems and the associated costs, while 

consumers benefited from better navigation and central-

ized access to information. One such company was 

Glovo, which entered the Ukrainian express food delivery 

market in 2018, while its main competitor, Bolt Food, 

appeared in 2020. A noteworthy mention is the Ukrainian 

service Rocket (founded in 2018), which grew rapidly 

during the pandemic but could not withstand the full-

scale invasion and went bankrupt.  At the time of their 

launch, these services were not yet familiar to the Ukrain-

ian consumer. However, the pandemic pushed people to 

try food delivery services. In the first two weeks of quar-

antine, the food delivery market experienced significant 

growth — the volume of orders increased by an average 

of 40 % compared to usual levels.  Specialized supermar-

ket delivery services grew by (70–80) %, while the new 

wave of courier services (Glovo, Uber Eats, Rocket) 

showed an increase of (35–50) %. 

The rapid pace of sales growth contributed to in-

creased company revenue and allowed for improvements 

in delivery times, communication methods with custom-

ers, and the user interface of their applications.  

Let us examine the indicators companies worked 

with during the pandemic. The specifics of how online 

food delivery platforms operated during the quarantine 

period are presented in Table 1.  
In 2021, the pandemic and its related restrictions 

began to subside; however, newly formed consumer hab-

its remained unchanged. The food delivery sector contin-

ued to develop and scale to meet the growing number of 

end-consumer demands. Three key segments of the 

online food delivery market can be identified. 
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Table 1  

Features of the Functioning of Online Food Delivery Platforms During the Quarantine Period*  

Company Specifics of Platform Functioning  

LLC 

"Glovo APP 

Ukraine" 

1. Expanded delivery coverage area and introduced a remote format for connecting new sales locations 

to enable further company growth.  

2. Since May 2020, services have been launched online in 11 regional centers of Ukraine.  

3. Introduced "remote" features in the mobile app: online tipping, contactless delivery, self-pickup, etc.  

4. The pandemic influenced user behavior. As of early June 2020, the number of active users increased 

by 30%, and order frequency grew by 20% during this period.  

5. In November 2020, compared to November 2019, the average bill on the online platform increased 

by 24 %, and the number of active users rose by 97.7 % [15]. 

6. The number of couriers increased — for example, within two weeks in April 2020, the number of 

active couriers on the platform grew by more than 20 %.  

7. According to company data, the market share for online delivery services during this period was 

(75–80) % of the food ordering platform market [15]. 

LLC "Rocket 

Delivery" 

 

1. Rocket did not disclose order volume figures, but it was noted that the order flow showed active 

growth, requiring significant efforts to keep up with demand. During the pandemic, they were the main 

competitor to Glovo.  

2. The lockdown significantly accelerated the launch of the online food delivery service and enabled 

the signing of cooperation agreements with supermarkets in April 2019, ahead of the originally planned 

launch in 2021.  

3. The surge in demand for online delivery led to a tenfold increase in the number of couriers and back-

office staff within six months of the pandemic period.  

4. As of 2023, the company went bankrupt. The main cause of the collapse was the low sales growth 

rates in foreign markets. This led to staff reductions, restrictions on providing online food delivery ser-

vices in the European market, accumulation of substantial debts, and, with the start of the full-scale 

war, a complete cessation of all activities.  

LLC 

"Zakaz.UA" 

1. After the introduction of quarantine restrictions by the Cabinet of Ministers of Ukraine on March 11, 

2020, the number of online orders through the Zakaz.ua website and app increased by 80 %.  

2. The company actively started recruiting couriers and order pickers in stores, as in 2020, compared to 

2019, the number of orders doubled.  

3. This allowed the company to increase staff at the central office by 20 %, in stores by 37%, and the 

number of couriers by 39 %.  

LLC "Bolt 

Operations 

Ukraine" 

1. Operations began at the end of October 2020. The activation of demand and insufficient market satu-

ration in the online food delivery segment allowed the volume of online food delivery orders to triple.  

*Source: Compiled by the authors based on sources [16; 17; 18;  19; 20].  

 

The first segment was standard delivery from 

cafes and restaurants (for example, salads, pizza, ham-

burgers). Gradually, services offering delivery of ready-

made meal kits for a day or a week began to appear. The 

service of assembling grocery kits for cooking meals also 

gained relevance. These offerings created two new seg-

ments and directions for the development of online food 

orders.  

Despite the emergence of new related segments 

within the online food delivery market, the main produc-

ers in this market are cafes and restaurants with online 

delivery, and grocery delivery from supermarkets.  

However, in 2022, a full-scale war began, caus-

ing most businesses to suspend their operations. Players 

such as Rocket and others were unable to function during 

the crisis and went bankrupt. Only companies with large 

budgets remained in the online food delivery market, 

while new startups began to emerge and scale.  

Let us consider the features of the operation of 

certain online food delivery platforms during the war in 

Table 2. 

In 2022, every fourth citizen did not feel safe in 

stores. Despite difficulties, there was a demand for the 

restoration of online food delivery and other grocery de-

livery services. Companies using online platforms began 

to better understand consumer needs and continued to 

provide services to customers despite the challenging 

economic situation in Ukraine.  

As of 2024, the situation in the online food deliv-

ery market has improved; however, due to population 

emigration and other factors, the customer base has de-

creased by 20 %, and the recovery of stable demand—for 

example, in Kyiv—occurred only to some extent in 2023. 

At the same time, in 2023, Ukrainians ordered food and 

grocery delivery almost three times more frequently 

compared to 2021.  
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Table 2  

 Features of the Functioning of Online Food Delivery Platforms During the Full-Scale War*  

Company Specifics of the Functioning of Online Food Delivery Platforms 

LLC 

"GlovoAPP 

Ukraine" 

 

During the initial consumer shock caused by the war, the company temporarily suspended its opera-

tions primarily for the safety of its employees. Over time, despite challenges and threats due to dis-

rupted logistics and supply chains, Glovo decided to resume its activities. The company returned on 

March 9, 2022; however, the delivery focus shifted mainly to  food, clothing, and medicines. To meet 

consumer needs, the delivery area was expanded. Additionally, the app provided supplementary in-

formation, such as phone numbers of doctors for free consultations, air raid alerts, and more. The 

company’s operations have been distinguished by financial support for the Armed Forces of Ukraine 

and volunteer activities. 

LLC "Bolt 

Operations 

Ukraine" 

 

The platform’s food delivery service resumed through volunteer work in partnership with food estab-

lishments in regional centers of Ukraine (Lviv, Kyiv, Odesa, Dnipro), delivering food and other goods 

to those in need. Although profits fell by 40 % compared to the pre-war period, this activity became a 

key factor for the gradual recovery of the  business and an increase in order volumes. As of August 

2022, delivery was restored from more than 80% of the restaurants with which the company cooper-

ated before the fullscale invasion. For example, in Kyiv, cooperation resumed with (50–60) % of res-

taurants, and in Odesa and Dnipro — (70–80) % of restaurants. New partnerships were also estab-

lished. 

LLC 

"Loko" 

 

LOKO is an online delivery service for products from "Silpo" supermarkets and ready meals from 

partner restaurants, launched several months later than planned due to the full-scale invasion. In 

summer 2022, the service started operating in Kyiv, and by 2024 it has scaled to be present in 7 

Ukrainian cities. The company’s future strategy focuses on increasing the number of customers in the 

cities where the service currently operates. A distinctive feature of LOKO is that it allows customers 

to combine supermarket products and restaurant dishes in a single order. For example, the online ser-

vice lets users order groceries and add dishes from partner restaurants at the same time. 

*Source: Compiled by the authors based on sources [21; 22; 23; 24; 25; 26; 27; 28].  

 

The online grocery delivery market is growing 

both in Ukraine and globally. According to forecasts, its 

global volume will increase from approximately USD 

160 billion in 2024 to nearly USD 180 billion by 2028. 

At the same time, the national online food delivery mar-

ket, compared to the global market, is still in the for-

mation stage.  

A study of the specifics of the development trends 

in the online food delivery market based on secondary 

sources [29] allowed the identification of the main adap-

tive capabilities of service providers and the needs of end 

consumers during the war period (2023):  

- The majority of consumers (93 %) are familiar with the 

online shopping process, indicating broad consumer en-

gagement in online purchasing;  

- A 73% increase in consumer order volume was recorded 

compared to 2022 from public catering establishments 

and retail trade networks;  

- The average purchase frequency using online delivery 

services is four times per month for 20 % of the target 

audience;  

- There is a growing demand for online delivery of healthy 

food products;  

- An intensification of consumer requirements for the 

quality of marketing and logistics services was observed, 

along with established customer expectations for product 

assortment breadth and price levels;  

- Growth was recorded in the target segment of 

older consumers who have gained experience ordering 

groceries through communication channels such as web-

sites or mobile applications 

Let us analyze the volume of catering services 

sales in Ukraine for 2021–2023 (Table 3).  

In 2021, the total volume of food and beverage 

service provision amounted to UAH 20,657,041.5 thou-

sand, of which 64.6% (UAH 13,342,371.9 thousand) was 

sold to the public. The largest share was generated by 

restaurant and mobile food service activities, totaling 

UAH 14,005,198.6 thousand, with 87.8% of sales di-

rected to the public. Catering services accounted for UAH 

6,357,064.1 thousand (12.6% sold to the public), whereas 

beverage serving activities remained the smallest catego-

ry at UAH 294,778.8 thousand, of which 85.4% was at-

tributable to public consumption. 

In 2022, total sales declined by 20.8% compared 

to 2021, reaching UAH 16,360,380.3 thousand, while the 

share sold to the public decreased to 40.8% (UAH 

6,671,000.7 thousand). The most substantial contraction 

occurred in restaurant and mobile food service activities, 

which fell to UAH 8,898,452.8 thousand, with 68.2% of 

sales attributable to the public. Conversely, catering ser-

vices increased to UAH 7,208,139.8 thousand, although 

only 6.1% of these sales were directed to the public. Bev-

erage serving activities amounted to UAH 253,787.7 

thousand, of which 64.5% was sold to the public. 
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Table 3  

 Analysis of the Product Structure of Catering Services Sales Volume in Ukraine, thousand UAH*  

№ Type of Activity 

Code ac-

cording 

to KVED- 

2010 

Volume of Services 

Rendered 

Including services rendered to the 

population 

total 

% of the total vol-

ume of services 

rendered 

    2021    

 1    
Activity of providing food and bever-

ages, including:  
56 5,802,445.0 3,705,647.7 63.9 

1.1   
Restaurant activities, Provision of mo-

bile catering services  
56.1 3,924,035.5 3,402,463.7 86.7 

1.2   Supply of ready-made meals  56.2 1,799,835.2 240,178.4 13.3 

1.3   Beverage service  56.3 78,574.3 63,005.6 80.2 

    2022    

 1 
Activity of providing food and bever-

ages, including:  
56 6933506.9 2467423.2 35.6 

1.1   
Restaurant activities, Provision of mo-

bile catering services  
56.1 3,231,250.0 2,284,551.6 70.7 

1.2   Supply of ready-made meals  56.2 3,631,836.2 135,926.5 3.7 

1.3   Beverage service  56.3 70,420.7 46,945.1 66.7 

    2023    

 1   
Activity of providing food and bever-

ages, including:  
56 6,637,532.7 5,207,808.3 78.5 

1.1   
Restaurant activities, Provision of mo-

bile catering services  
56.1 5,798,662.0 4,967,723.5 85.7 

1.2   Supply of ready-made meals  56.2 744,688.7 172,968.3 23.2 

1.3   Beverage service  56.3 94,182.3 67,116.5 71.3 

  2024    

 1   
Activity of providing food and bever-

ages, including:  
56 29,152,061.4 24,126,217.0 82.8 

1.1   
Restaurant activities, Provision of mo-

bile catering services  
56.1 25,341,534.8 23,261,322.9 91.8 

1.2   Supply of ready-made meals  56.2 3,462,521.8 554,490.1 16.0 

1.3   Beverage service  56.3 348,004,8 310,404.0 89.2 

    2024/ 2021     

 1   
Activity of providing food and bever-

ages, including:  
56   1.41 1.81 -   

1.1   
Restaurant activities, Provision of mo-

bile catering services  
56.1   1.81 1.89 -   

1.2   Supply of ready-made meals  56.2   0.54 0.69 -   

1.3   Beverage service  56.3   1.41 1.81 -   

*Source: Compiled by the authors based on source [30].  

 

In 2023, the total volume of services increased to 

UAH 25,593,602.0 thousand, reflecting a 56.4% rise 

compared to 2022. The share of public sales also grew to 

81.8% (UAH 20,941,220.6 thousand). Restaurant and 

mobile food service activities remained the dominant 

segment, generating UAH 22,779,658.8 thousand, of 

which 87.9% was sold to the public. Although catering 

services declined to UAH 2,455,432.0 thousand, the share 

of public sales within this segment rose to 26.5%. Bever-
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age serving activities increased to UAH 358,511.2 thou-

sand, with 72.6% attributable to public consumption. 

In 2024, the total volume of services grew by 

13.9% year-on-year, reaching UAH 29,152,061.4 thou-

sand, of which 82.8% (UAH 24,126,217.0 thousand) was 

sold to the public. Growth was again driven predominant-

ly by restaurant and mobile food service activities, which 

accounted for UAH 25,341,534.8 thousand, with 91.8% 

sold to the public. Catering services reached UAH 

3,462,521.8 thousand, although only 16.0% was attribut-

able to the public. Beverage serving activities remained 

the smallest segment at UAH 348,004.8 thousand, with a 

comparatively high public sales share of 89.2%. 

Over the 2021–2024 period, the total volume of 

food and beverage services increased by a factor of 1.41, 

while sales to the public grew by 1.81 times. The core 

driver of growth was restaurant and mobile food service 

activities, with an overall expansion rate of 1.81 (includ-

ing a 1.89-fold increase in sales to the public). In contrast, 

catering services contracted to 54% of their 2021 level 

(with public sales declining to 64% of the baseline). Bev-

erage serving activities expanded by a factor of 1.4 but 

continued to represent the smallest segment of the mar-

ket. These results indicate steady sector development and 

a shift in consumer preferences as businesses increasingly 

adapt to economic challenges. 

The analysis shows that services in the field of 

food and beverage provision in Ukraine are characterized 

by certain growth dynamics. Changes in the structure of 

sales are caused by economic factors, changes in con-

sumer habits, and business adaptation to unstable operat-

ing conditions.  

Let us calculate the market shares of the largest 

providers of online food delivery services in Table 4. 

 

Table 4  

Determination of the Market Share of the Top 5 Providers of Online Food Delivery Services and Restau-

rants with Own Food Delivery in Ukraine, thousand UAH* 

№ Company 
Net income from product sales 

2022   %   2023   %   2024 % 

1   LLC "GlovoAPP Ukraine"  918,782   28.4343   1,827,874   31.52234   2,583,443 10,19 

2   LLC "Bolt Operations Ukraine"  181,659   5.6219   343,241   5.9193   491,295 1,94 

4   
ТLLC "GlovoPROM Ukraine"  

(subsidiary)  
171,173   5.2974   390,122   6.7278   488,506 1,93 

4   LLC "Zakaz.ua"  19,129   0.593   212,568   3.6658   481,354 1,90 

5   LLC "FoodTech Haraka" (Loko)  13,827   0.4279   28,928   0.4989   1,803.3 0,01 

6   
Other platforms and restaurants 

with their own delivery  
1,926,680   59.626   2,995,929   51.6659   21,295,133.5 84,03 

 Market capacity  3,231,250   100   5798,662   100   25,341,534.8 100 

*Source: Calculated by the authors based on [31; 32; 33; 34; 35; 36; 37].  

 

The analysis of the market architecture (Table 4) 

confirms the steady dominance of GlovoAPP Ukraine 

LLC, whose share in the service sales structure fluctuated 

within the range of 8.02-10.33 % during 2022-2024. In 

total, within the segment of specialized online platforms, 

the company controls approximately 80% of the market, 

which is driven by an aggressive scaling strategy, capital-

ization of logistical innovations, and the formation of an 

extensive network of partnerships with retail operators. 

The leader's competitive environment is shaped 

by Bolt Food Delivery (average share of 1.83 %) and 

Zakaz.ua (1.86 %). A characteristic feature of the study 

period is the intensification of competition from systemic 

players in the restaurant business (Domino's, Celentano, 

etc.), which are developing their own delivery services, 

thereby creating pressure on adjacent market segments. 

To quantitatively verify the level of monopoliza-

tion and evaluate the competitive environment, an index 

analysis was conducted. The Herfindahl-Hirschman In-

dex (HHI) was selected as the key indicator, allowing for 

the determination of the degree of market concentration 

and the identification of the dominance boundaries of 

individual entities. 

Despite the division of the Glovo trademark into 

several legal entities, the online food delivery market 

remains highly concentrated, although it shows some 

positive dynamics. In 2022, the Herfindahl-Hirschman 

Index was 5329, while in 2023 the result decreased to 

4655 and in 2024  – to 4510.92.. However, these results 

significantly exceed the baseline threshold of 1800. This 

indicates that a few large players dominate the online 

food delivery market. Therefore, it can be asserted that an 

oligopolistic/monopolized online food delivery market is 

gradually forming, which may lead to possible govern-

ment regulation measures in this sector.  

The Linda Index was chosen as the second indi-

cator for assessing the concentration of the online food 

delivery market, which indicates the composition of the 

market's core. The results of the calculation of the Linda 

Index, using the example of the online food delivery 

market, are presented in Table 6. 
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Table 5  

Application of the Herfindahl–Hirschman Index to Assess the Concentration of the Online Food Delivery Market* 

№   Company  

Market Share  

2022   2023   2024 

Si % Si2 Si % Si2 Si,  % Si2 

1   LLC "GlovoAPP Ukraine"  70.49 4960.10 65.22 4253.33 63.85 4,076.24 

2   LLC "Bolt Operations Ukraine"  13.92 193.90 12.25 149.98 12.14 147.42 

3   LLC "GlovoPROM Ukraine"  13.12 172.16 13.92 193.75 12.07 145.75 

4   LLC "Zakaz.ua"  1.47 2.15 7.58 57.52 11.90 141.51 

5   LLC "FoodTech Haraka" (Loko)  1.06 1.12 1.03 1.07 0.04 0.002 

 Herfindahl-Hirschman Index  - 5329.43 - 4655.65 - 4510.92 

 Market Concentration Index 3  97.47 - 91.38 - 88.06 - 

*Source: independently compiled.  

Table 6  

 Calculation of the Linda Index* 

Linda Index  2022   2023   2024     Deviation 

For two enterprises, IL₂  505.78   468.5   525.95 20.17 

For three enterprises, IL₃  421.12   410.8   421.13 0.01 

For four enterprises, IL₄  1177.08   460.1   364.72 -812.36 

For five enterprises, IL₅  1184.35   973.2   15,944.79 14,760.44 

*Source: independently compiled.  

 

In 2022–2024, the core of the online food deliv-
ery market included three enterprises: GlovoAPP 
Ukraine, Bolt Operations Ukraine, and GlovoPROM 
Ukraine. In 2024, a fourth enterprise, Zakaz.ua, entered 
the core of the online food delivery market. It was noted 
that the participants in this market's core set service 
standards and develop the Ukrainian online platform 
market for food delivery, and they can influence the 
competitive conditions in the industry. 

To analyze the level of inequality in the distribu-
tion of market shares among participants in the online 

food delivery market, the Gini Index will be used. This 
indicator is widely applied to quantitatively assess ine-
quality in various fields, including economic activity. The 
Gini Index ranges from 0 to 1, where 0 means absolute 
equality of distribution, and a value close to 1 indicates 
significant concentration of resources or dominance of 
certain participants in the studied market. The result of 
calculating the Gini Index for 2022 is presented in Table 
7. 

Table 7  

Calculation of the Differentiation Indicator and Gini Index: Ukrainian Online Food Delivery Market, 2022* 

№   Company  yi    xi   
Differentiation 

indicator, yi/xi  
∑(𝑦𝑖)   ∑(𝑥𝑖)   Xi*Yi   𝑥∑(𝑦𝑖)   

1   
LLC "Foodtech Haraka" 

(Loko)  
0.0106   0,2   0.053   0.0106   0.2   0.00212   0.00212   

2   LLC "Zakaz.ua"  0.0146   0,2   0.073   0.0252   0.4   0.00292   0.00504   

3   LLC "GlovoPROM Ukraine"  0.1312   0,2   0.656   0.1564   0.6   0.02624   0.03128   

4   
LLC "Bolt Operations 

Ukraine"  
0.1392   0,2   0.696   0.2956   0.8   0.02784   0.05912   

5   LLC "GlovoAPP Ukraine"  0.7042   0,2   3.521   1.000   1   0.14084   0.2000   

  Sum  1   1            0.19996   0.29751   

   Gini Index      0.604938       

*Source: compiled independently.  
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The Gini index for the Ukrainian online food de-

livery market in 2022 was 0.605, indicating an above-

average inequality in the distribution of market shares 

among participants.  

The largest market share in online food delivery 

was held by LLC "GlovoAPP Ukraine" (0.7042), ac-

counting for more than half of the total online food deliv-

ery market, which confirms the dominance of a major 

player. The remaining companies have significantly 

smaller shares, particularly LLC "Bolt Operations 

Ukraine" (0.1392) and LLC "GlovoPROM Ukraine" 

(0.1312). This situation points to a high level of revenue 

concentration among producers in the online food deliv-

ery market.  

The results of the Gini index calculation for 

2023 are presented in Table 8:  

 

Table 8   

Calculation of the Differentiation Indicator and the Gini Index: Ukrainian Online Food Delivery Market, 2023* 

№ Company yi Xi 
Differentiation 

indicator, yi/xi 
∑(𝑥𝑖) ∑(𝑦𝑖) Xi*Yi 𝑥∑(𝑦𝑖) 

1 LLC "Foodtech Haraka" (Loko) 0.0103 0.2 0.0515 0.0103 0.2 0.00206 0.00206 

2 LLC "Zakaz.ua" 0.0758 0.2 0.379 0.0861 0.4 0.01516 0.01722 

3 LLC "Bolt Operations Ukraine" 0.1224 0.2 0.612 0.2085 0.6 0.02448 0.0417 

4 LLC "GlovoPROM Ukraine" 0.1391 0.2 0.6955 0.3476 0.8 0.02782 0.06952 

5 LLC "GlovoAPP Ukraine" 0.6521 0.2 3.2605 1.000 1 0.13042 0.2000 

 Total 1 1    0.19994 0.33044 

 Gini Index    0,53906   

*Source: compiled independently.  

 

In 2023, the Gini index decreased to 0.539, indi-

cating a slight reduction in income inequality among pro-

ducers in the online food delivery market. LLC 

"GlovoAPP Ukraine" still holds a dominant position 

(0.6521), although its market share has declined com-

pared to 2022. The revenue shares of other market play-

ers have increased, which may indicate a gradual leveling 

of market conditions. Nevertheless, the online food deliv-

ery market remains highly concentrated.  

Thus, the dynamics of the Gini index in 2022–

2023 show a trend toward a more even distribution of 

income among companies, although the market is still far 

from perfect competition. The decline in market inequali-

ty may be attributed to changes in consumer preferences, 

the expansion of smaller players, or efforts to enhance 

market competition.  

The results of the Gini index calculation for 2024 

are presented in Table 9:  

Table 9   

Calculation of the Differentiation Indicator and the Gini Index: Ukrainian Online Food Delivery Market, 2024* 

Підприємство yi  Xi 

Показник 

диференціації, 

yi/xi 

∑(𝑥𝑖) ∑(𝑦𝑖) Xi*Yi 𝑥∑(𝑦𝑖) 

LLC "Foodtech Haraka" 

(Loko) 
0.0004 0.2 0.002 0.0004 0.2 0.00008 0.00008 

LLC "Zakaz.ua" 0.119 0.2 0.595 0.1194 0.4 0.0238 0.02388 

 LLC "GlovoPROM 

Ukraine" 
0.1207 0.2 0.6035 0.2401 0.6 0.02414 0.04802 

 LLC "Bolt Operations 

Ukraine" 
0.1214 0.2 0.607 0.3615 0.8 0.02428 0.0723 

LLC "GlovoAPP Ukraine" 0.6385 0.2 3.1925 1 1 0.277 0.2 

Total 1 1 - - - 0,2 0.34428 

Gini Index 0.51144 

*Source: compiled independently.  
 

In 2024, the Gini index decreased to 0.51144, 
indicating a slight reduction in income inequality among 
producers in the online food delivery market.  

However, the high concentration of revenue 
among one or two major players continues to be a key 
challenge for the development of the food delivery sector. 
To provide a comprehensive assessment of Ukraine's 

online food delivery market, a SWOT analysis was con-
ducted to identify the market's strengths and weaknesses, 
as well as potential opportunities and threats. This ap-
proach offers a structured view of the current market 
landscape and supports the development of further rec-
ommendations. The summarized results of the SWOT 
analysis are presented in Table 9.  
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Table 9 

Results of the SWOT Analysis of the Online Food Delivery Market from Restaurants and Online Platforms* 

Strengths (S)  Weaknesses (W)  

1 Rapid adaptation of restaurants and delivery platforms 

to new conditions: launching their own online delivery 

services, optimizing routes, as well as implementing cri-

sis strategies for operating in hazardous zones.  

2 Established service standards, for example — delivery 

time norms for online food orders within the city up to 30 

minutes, for remote districts and suburbs up to 60 

minutes. In case of delays, certain bonuses are provided 

for consumers.  

3 Use of digital platforms to support business: online 

menus, mobile applications, and integration with popular 

marketplaces.  

4 Cooperation of restaurants with delivery platforms to 

expand the customer base.  

1. High market concentration of online food delivery or-

ders. The presence of major players (Glovo, Bolt Food) 

limits opportunities for small and local companies, compli-

cating market entry for new participants and forcing them 

to spend more resources on marketing.  

2. Difficulties in retaining regular customers due to de-

creased purchasing power of the population.  

3. Poor quality packaging of dishes and beverages.  

4. Increased costs for maintaining couriers and rising fuel 

prices, which reduce service affordability.   

Opportunities  Threats  

1. Growing demand for online delivery services. The 

trend of ordering food delivery online increases every 

year. Due to the pandemic and changes in consumer be-

havior, more end customers are getting used to online 

orders, including food delivery.  

2. After the end of the full-scale war, the use of advanced 

technologies such as drones or robotic couriers for deliv-

ery can significantly improve logistics processes and re-

duce delivery costs.  

3. Development of new offer formats: family menus, spe-

cial offers for displaced persons or military personnel. 

Utilization of government initiatives to support small 

businesses and digitalize processes.  

1. Changes in the economic situation reduce consumers’ 

purchasing power, which affects the volume of orders. Ris-

ing prices for gasoline and other resources increase deliv-

ery costs.  

2. Dependence on technology and the internet. During 

technical failures or unstable internet connections, orders 

cannot be processed, leading to loss of customers and reve-

nue.  

3. Limited coverage in small towns. Most delivery services 

focus on large cities, leaving consumers in smaller settle-

ments without access to quality delivery services.  

   

Strengths - Opportunities (SO)  Weaknesses - Opportunities (WO)  

1.Expansion of digital services and improvement of mo-

bile applications, which will attract more customers, es-

pecially among the older generation actively learning to 

use online delivery services.  

2.Implementation of personalized offers based on con-

sumption data. Using order analytics, personalized rec-

ommendations can be created for users, encouraging 

them to order more. This will help attract customers ori-

ented toward individual offers.  

3.Expanding cooperation with charitable organizations 

for the delivery of humanitarian aid, which strengthens 

trust in the business.  

1.Investments in expanding coverage in small towns to 

capture new transportation markets, which can be profita-

ble due to growing demand among different age groups.  

2.Improvement of technological processes and increasing 

resilience to technical issues to ensure uninterrupted opera-

tion. This will help better meet growing customer demands 

and prevent negative consequences of technical failures.  

3. Implementation of new packaging technologies (heat-

resistant packaging, special containers for different types of 

dishes) to ensure food quality preservation during transpor-

tation.  

Strengths – Threats (ST)  Weaknesses – Threats (WT)  

1. Leveraging a high level of digitalization to increase 

speed and convenience of service, which will help main-

tain customer loyalty during economic instability.  

2. Focusing on serving customers in large cities where 

demand remains stable, allowing for risk minimization.  

1. Gradual expansion of coverage in small towns to reduce 

dependence on the highly competitive online food delivery 

market in large cities.  

2. Optimization of logistics and cost reduction to improve 

efficiency, which will help mitigate the impact of high op-

erational expenses. This may include implementing new 

solutions for automating logistics processes.  

*Source: Compiled by the authors based on sources [38; 39; 40; 41; 42; 43; 44; 45]. 

 

Based on the conducted SWOT analysis of the 

online food delivery market, it can be concluded that this 

sector demonstrates high potential for further develop-

ment, provided that its strengths and opportunities are 

effectively utilized. The main advantages include the 

quick adaptation of market participants to new condi-

tions, the implementation of digital technologies to sup-

port business operations, and broad cooperation with de-



 

 

 

39 

 

 

ISSN 2312-847X      ЕКОНОМІКА ХАРЧОВОЇ ПРОМИСЛОВОСТІ    Том 18, Випуск 1/2026 

livery platforms. This creates favorable conditions for 

expanding the customer base and ensuring competitive-

ness.  

At the same time, the online food delivery mar-

ket faces several challenges, including the high concen-

tration of large players, difficulties in retaining customers 

due to the declining purchasing power of the population, 

and limited service coverage in smaller settlements. Sig-

nificant external threats include economic and technolog-

ical risks that may affect business stability.  

The identified opportunities—such as the im-

plementation of cutting-edge technologies, service per-

sonalization, and geographic expansion—can become key 

drivers of market growth. Furthermore, ensuring the long-

term resilience of the online food delivery market will 

require government initiatives aimed at supporting small 

businesses operating in the delivery sector. This will en-

hance the competitiveness of smaller companies and in-

crease the availability of services in remote regions.  

To mitigate risks and overcome weaknesses, it is 

necessary to focus on optimizing logistics processes, im-

proving delivery services, and diversifying business 

models to adapt to changing demand and environmental 

conditions. For sustainable growth, businesses in the 

online food delivery market should prioritize improving 

digital technologies to attract a broader audience, includ-

ing older generations. Implementing personalized offers 

based on data analysis will enhance customer loyalty and 

increase the average order value. Investments in techno-

logical resilience will help minimize disruptions and en-

sure uninterrupted operations. Expanding coverage in 

small towns will facilitate access to new markets, and the 

adoption of advanced packaging technologies will ensure 

food quality during transport. Cooperation with charitable 

organizations will strengthen corporate social responsibil-

ity and increase competitiveness.  

Conclusions and prospects of the further in-

vestigations. The research results confirm that the food 

delivery online ordering market in Ukraine has adapted to 

systemic exogenous shocks. The industry transformation 

occurred under the influence of the COVID-19 pandemic 

and full-scale military aggression. Based on the concen-

tration analysis and SWOT modeling, strategic directions 

for market development during the post-war recovery 

period have been identified. These recommendations are 

structured into four key vectors. Firstly, technological 

development involves the implementation of artificial 

intelligence for demand forecasting and optimization of 

logistical routes in de-occupied regions. Secondly, infra-

structure modernization requires expanding the Dark 

Kitchen network and implementing the quick commerce 

(Q-commerce) model to increase operational efficiency. 

Thirdly, the social strategy should focus on inclusiveness, 

including the adaptation of services for veterans and per-

sons with limited mobility. Fourthly, institutional compli-

ance with international requirements necessitates the in-

tegration of ESG principles, particularly the use of eco-

friendly packaging and electric transport. The implemen-

tation of these measures will facilitate the attraction of 

foreign investment and the integration of the Ukrainian 

FoodTech sector into the European digital space. The 

proposed adaptive growth strategy will allow companies 

to minimize operational costs and ensure sustainable de-

velopment in the long term. 

In the future, the authors will focus on a detailed 

analysis of consumer behavior across various segments of 

the food delivery market, particularly their preferences 

regarding delivery speed, product assortment, and service 

quality. Special attention will be given to the impact of 

local characteristics on demand dynamics, especially in 

small towns and regions with limited delivery coverage. 

Another important direction for future research will be 

the assessment of the effectiveness of implementing in-

novative technologies, such as artificial intelligence for 

logistics optimization, personalized offers, and process 

automation. The analysis of these solutions will help to 

better understand how they can enhance companies’ 

competitiveness and improve the quality of customer 

experience.  
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ЕВОЛЮЦІЯ РИНКУ ОНЛАЙН-ДОСТАВКИ ЇЖІ В УКРАЇНІ: 
ВИКЛИКИ ТА МОЖЛИВОСТІ 

 
Метою роботи є ідентифікація адаптаційної здатності надавачів послуг в умовах поширення 

пандемії та активної фази війни, а також загострення усіх видів конкурентної боротьби на ринку послуг 
онлайн-доставки їжі, вивчення чинників, що впливають на його динаміку.  

Український ринок послуг онлайн-доставки їжі характеризується високим рівнем концентрації, 
де домінуючі гравці, такі як Glovo та Bolt, утримують значні частки ринку. Індекс Херфіндаля-Хіршмана 
(HHI) перевищив поріг у 1800 пунктів (4655 у 2023 році), що свідчить про олігопольну структуру ринку 
послуг онлайн-доставки їжі. Зауважено, що індекс Джині (0,54 у 2023 році) продемонстрував значну 
нерівність доходів між учасниками ринку послуг онлайн-доставки їжі. Протягом 2021-2023 років ринок 
онлайн-замовлень їжі показав зростання обсягу послуг на 10 %, переважно за рахунок сегменту до-
ставки з ресторанів, частка якого у 2023 році склала 85,7 %. Слід зазначити, що такі компанії, як LOKO 
та Zakaz.ua, почали нарощувати свою присутність, що вказує на потенційний зсув у бік посилення кон-
куренції. 

Поява пандемії COVID-19 стимулювала цифрову трансформацію та зміни у споживчій по-
ведінці, що суттєво прискорило впровадження онлайн-замовлень у повсякденне життя. Проте повно-
масштабна війна призвела до логістичних проблем і скорочення споживчої бази, особливо в регіонах, 
що зазнали сильного впливу бойових дій. У відповідь на ці виклики основні платформи адаптувалися, 
вдосконаливши свої сервіси для задоволення зростаючих потреб споживачів, зосередившись на без-
пеці та зручності шляхом оптимізації маршрутів доставки та розширення доступності у ключових та 
безпечних регіонах. 

Відмічено, що попри наявні проблеми та виклики, такі як висока ринкова концентрація та еко-
номічна нестабільність у країні, перспективи та тенденції розвитку українського ринку онлайн-доставки 
їжі залишаються позитивними. Очікується, що зростання буде забезпечуватися підвищенням спожив-
чого попиту, інноваціями та подальшими інвестиціями провідних гравців у швидкість і якість надання 
послуг. 

Це дослідження підкреслює важливість впровадження сучасних технологій та розширення 
спектру послуг для підтримки конкурентоспроможності бізнесу на ринку онлайн-доставки їжі, що може 
бути корисним для компаній, які працюють у цьому секторі. 

Дослідження забезпечує комплексний аналіз ринку онлайн-доставки їжі в Україні в період 
значних зовнішніх шоків, таких як пандемія COVID-19 та повномасштабна війна. У роботі використано 
індекси для аналізу ринку послуг онлайн-доставки їжі: індекс Херфіндаля-Хіршмана  та індекс Джині 
були застосовані для оцінки ринкової концентрації та розподілу доходів між ключовими учасниками. 
Крім того, проведено SWOT-аналіз для виявлення сильних і слабких сторін, можливостей та загроз, 
що впливають на галузь. 

Ключові слова: ринок онлайн-замовлень їжі, повномасштабне вторгнення, пандемія, концен-
трація ринку доставки їжі, індекс Херфіндаля-Хіршмана, індекс Лінда, індекс Джині, SWOT-аналіз. 

 

Література 

 

1. Косар Н. С., Кузьо Н. Є., Косар О. І. Маркетингова діяльність підприємств на ринку експрес-

доставки України // Менеджмент та підприємництво в Україні: етапи становлення і проблеми розвитку. 2023. № 

2(9). С. 180-187.  URL: https://science.lpnu.ua/sites/default/files/journal-

paper/2023/dec/32702/menedzhment223maket-180-187.pdf (дата звернення 14 січня 2026 р.). 

https://orcid.org/0000–0002–4335–2423
https://science.lpnu.ua/sites/default/files/journal-paper/2023/dec/32702/menedzhment223maket-180-187.pdf
https://science.lpnu.ua/sites/default/files/journal-paper/2023/dec/32702/menedzhment223maket-180-187.pdf


 

 

 

43 

 

 

ISSN 2312-847X      ЕКОНОМІКА ХАРЧОВОЇ ПРОМИСЛОВОСТІ    Том 18, Випуск 1/2026 

2. Тараненко О. Аналіз ринку експрес-доставки в Україні // Economic Analysis. 2020. Вип. 30, №  4. С. 

84-92. URL: https://www.econa.org.ua/index.php/econa/article/view/1830/6565656940 (дата звернення 9 січня 2026 

р.). 

3. Фітак В.О., Довгунь О.С. Українська логістика в умовах війни: виклики та рішення // Матеріали 

вісімдесят другої студентської науково-технічної конференції. Національний університет "Львівська Політех-

ніка". 2024. С. 180. URL: https://lpnu.ua/news/u-ramkakh-proiektu-e-marketing-na-kafedri-marketynhu-i-lohistyky-

inem-pratsiuvaly-dvi (дата звернення 29 січня 2026 р.). 

4. Шандрівська О.Є., Кізляк Я.Ю. Особливості функціонування ринку експрес-доставки в Україні під 

час війни // Економіка, підприємництво, менеджмент. 2023. Т. 10, Вип. 1. С.  17-29. URL: 

https://eem.com.ua/en/journals/tom-10-1-2023/osoblivosti-funktsionuvannya-rinku-ekspres-dostavki-v-ukrayini-v-

umovakh-viyni (дата звернення 15 січня 2026 р.). 

5. Балацька Н. Ю. Ресторанний бізнес в умовах пандемії коронавірусу: проблеми та напрями трансфор-

мації моделей розвитку // Економіка та управління підприємствами. 2020. № 42. С. 117-122. URL: http://market-

infr.od.ua/journals/2020/42_2020_ukr/22.pdf (дата звернення 8 січня 2026р.). 

6. Кучер П.В., Юнькова О.О. Трансформація ринку доставки із закладів харчування у період пандемії 

коронавірусу в Україні // International Science Journal of Management, Economics & Finance. 2024. Т. 3, № 1. С. 

38-46. doi: 10.46299/j.isjmef.20240301.04   

7. Asokan J., Shajesh D.,  Rajani K.G. Сприйняття споживачами онлайн-послуг доставки їжі під час 

COVID-19 // Міжнародний журнал науки про здоров'я. 2022. Т. 6б № S4. С. 5678–5691. URL: 

https://sciencescholar.us/journal/index.php/ijhs/article/view/9363 doi: 10.53730/ijhs.v6nS4.9363 (дата звернення 8 

січня 2026 р.). 

8. Петренко В.С., Карнаушенко А.С. Сучасний стан та перспективи розвитку доставки продуктів хар-

чування в Україні // Економіка та управління підприємствами. 2020.  Вип. 1(18). С. 132-138. URL: 

http://pev.kpu.zp.ua/journals/2020/1_18_ukr/26.pdf doi: 10.32840/2522-4263/2020-1-24 (дата звернення 9 січня 2026 

р.). 

9. Шалева О.І., Кондратенко А.М. Стан, проблеми та перспективи розвитку інтернет-торгівлі продук-

тами харчування в Україні // Економіка і суспільство. 2017. Вип. 13. С. 796-804. URL: 

https://economyandsociety.in.ua/journals/13_ukr/137.pdf (дата звернення 8 січня 2026 р.). 

10. Островська Г.Й., Шерстюк Р.П., Летун О.О. Аналіз ринкових тенденцій інтелектуальної автомати-

зації ресторанного бізнесу // Центральноукраїнський науковий вісник. Економічні науки. 2023. Вип. 10(43). С. 

143-155. URL: https://economics.kntu.kr.ua/pdf/10(43)/16.pdf doi: 10.32515/2663-1636.2023.10(43).143-155 (дата 

звернення 9 січня 2026 р.). 

11. «Асоціація сервісів онлайн-доставки» підтримує ініціативу Української Ради Бізнесу щодо знижен-

ня ставки за еквайринг (2021). UA-RETAIL: [веб-сайт]. URL: https://ua-retail.com/2021/03/asociaciya-servisiv-

onlajn-dostavki-pidtrimuye-iniciativu-ukrainskoi-radi-biznesu-shhodo-znizhennya-stavki-za-ekvajring/ (дата звернен-

ня 12 січня 2026 р.). 

12. Herfindahl-Hirschman індекс (HHI): визначення, формула та приклад. (2024). INVESTOPEDIA: [веб-

сайт]. URL: https://www.investopedia.com/terms/h/hhi.asp (дата звернення 12 січня 2026 р.). 

13. Все про відновлення роботи Zakaz.ua (2023). WEB-PROMO: [веб-сайт]. URL: https://web-

promo.ua/ua/blog/yak-najbilshij-it-proyekt-v-ukrayinskomu-ritejli-perezapustivsya-pid-chas-vijni-vse-pro-

vidnovlennya-roboti-zakazua/ (дата звернення 11 січня 2026 р.). 

14. Аналіз ринку доставки продуктів харчування України (2019). PRO-CONSULTING: [веб-сайт]. URL: 

https://pro-consulting.ua/ua/issledovanie-rynka/analiz-rynka-dostavki-produktov-ukrainy-2018-god (дата звернення 14 

січня 2026 р.). 

15. Підсумки-2020. Як у пандемію розвивалися служби доставки (2020). AIN: [веб-сайт]. URL: 

https://ain.ua/ru/2020/12/18/itogi-2021-kak-razvivalis-sluzhby-dostavki/ (дата звернення 9 січня 2026 р.). 

16. Від історії успіху до боргів та банкрутства. Що відбувається з сервісом доставки Rocket (2022). AIN: 

[веб-сайт]. URL: https://ain.ua/2022/07/27/chomu-zakryvsya-servis-dostavky-rocket/ (дата звернення 22 січня 2026 

р.). 

17. Гаталяк О., Філь М. Підприємства ресторанного господарства України в умовах пандемії коро-

навірусу та прогнози на майбутнє // Географія, економіка і туризм: національний та міжнародний досвід: Ма-

теріали XIV Міжнародної наукової конференції, 2020. С. 78-81. URL: 

https://dspace.uzhnu.edu.ua/jspui/bitstream/lib/31074/1/materialy%202020.pdf#page=78 (дата звернення 7 січня 2026 

р.). 

18. Revenue of the online food delivery market in Europe from 2017 to 2030 (2024). STATISTA: [веб-сайт]. 

URL: https://www.statista.com/forecasts/696525/online-food-delivery-revenue-by-segment-in-europe (дата звернення 

23 січня 2026 р.). 

19.  "Нова пошта", Glovo, Raketa: як служби доставки використовують свій зоряний час (2020). BBC: 

[веб-сайт]. URL: https://www.bbc.com/ukrainian/features-52208958 (дата звернення 14 січня 2026 р.). 

https://www.econa.org.ua/index.php/econa/article/view/1830/6565656940
https://lpnu.ua/news/u-ramkakh-proiektu-e-marketing-na-kafedri-marketynhu-i-lohistyky-inem-pratsiuvaly-dvi
https://lpnu.ua/news/u-ramkakh-proiektu-e-marketing-na-kafedri-marketynhu-i-lohistyky-inem-pratsiuvaly-dvi
https://eem.com.ua/en/journals/tom-10-1-2023/osoblivosti-funktsionuvannya-rinku-ekspres-dostavki-v-ukrayini-v-umovakh-viyni
https://eem.com.ua/en/journals/tom-10-1-2023/osoblivosti-funktsionuvannya-rinku-ekspres-dostavki-v-ukrayini-v-umovakh-viyni
http://market-infr.od.ua/journals/2020/42_2020_ukr/22.pdf
http://market-infr.od.ua/journals/2020/42_2020_ukr/22.pdf
https://doi.org/10.46299/j.isjmef.20240301.04
https://sciencescholar.us/journal/index.php/ijhs/article/view/9363
https://doi.org/10.53730/ijhs.v6nS4.9363
http://pev.kpu.zp.ua/journals/2020/1_18_ukr/26.pdf
https://doi.org/10.32840/2522-4263/2020-1-24
https://economyandsociety.in.ua/journals/13_ukr/137.pdf
https://economics.kntu.kr.ua/pdf/10(43)/16.pdf
https://doi.org/10.32515/2663-1636.2023.10(43).143-155
https://ua-retail.com/2021/03/asociaciya-servisiv-onlajn-dostavki-pidtrimuye-iniciativu-ukrainskoi-radi-biznesu-shhodo-znizhennya-stavki-za-ekvajring/
https://ua-retail.com/2021/03/asociaciya-servisiv-onlajn-dostavki-pidtrimuye-iniciativu-ukrainskoi-radi-biznesu-shhodo-znizhennya-stavki-za-ekvajring/
https://dspace.uzhnu.edu.ua/jspui/bitstream/lib/31074/1/materialy%202020.pdf#page=78
https://www.statista.com/forecasts/696525/online-food-delivery-revenue-by-segment-in-europe
https://www.bbc.com/ukrainian/features-52208958


 

 

 

44 

 

 

ISSN 2312-847X      ЕКОНОМІКА ХАРЧОВОЇ ПРОМИСЛОВОСТІ    Том 18, Випуск 1/2026 

20. Просування служби доставки їжі в інтернеті (2024). WEB-PROMO: [веб-сайт]. URL: https://web-

promo.ua/ua/blog/prosuvannya-sluzhbi-dostavki-yizhi-v-interneti-smachno-dlya-kliyentiv-shvidko-dlya-vas/ (дата 

звернення 8 січня 2026 р.). 

21. Доставка їжі онлайн - Україна (2023). STATISTA: [веб-сайт]. URL: 

https://www.statista.com/outlook/dmo/online-food-delivery/ukraine (дата звернення 5 січня 2026 р.). 

22. Жовтий рюкзак проти ракет і блекаутів (2022). FORBES: [веб-сайт]. URL: 

https://forbes.ua/innovations/vseryoz-gotuemosya-pratsyuvati-v-krimu-pid-chas-viyni-ispanskiy-glovo-nepomitno-stav-

dominuvati-na-ukrainskomu-rinku-dostavki-yak-tak-viyshlo-26122022-10746 (дата звернення 13 січня 2026 р.). 

23. Карнаушенко А.С. Аналіз сучасного стану та перспективи розвитку роздрібного товарообороту в 

Україні // Ефективна економіка. 2019. № 1.  URL: https://doi.org/10.32702/2307-2105-2019.1.51 (дата звернення 

28 січня 2026 р.). 

24. Кількість замовлень сервісу доставки Zakaz.ua зросла на 80% після впровадження карантину (2020). 

RAU: [веб-сайт]. URL: https://rau.ua/novyni/zakaz-ua-statistika-pokupok/ (дата звернення 15 січня 2026 р.) 

25. Малков Д.І. "Сatering" як необхідна складова сучасних закладів громадського харчування // Наукові 

записки Львівського університету бізнесу та права. 2017. Вип. 18. C. 73-76. URL: 

https://nzlubp.org.ua/index.php/journal/issue/view/1/18e (дата звернення 9 січня 2026 р.). 

26. Онлайн-доставка їжі по всьому світу (2023). STATISTA: [веб-сайт]. URL: 

https://es.statista.com/outlook/dmo/online-food-delivery/worldwide (дата звернення 12 січня 2026 р.). 

27. «Сільпо» під час війни запустило конкурента Glovo і Bolt Food (2023). FORBES: [веб-сайт]. URL: 

https://forbes.ua/innovations/silpo-pid-chas-viyni-zapustiv-shvidku-dostavku-loko-chi-e-dlya-nogo-mistse-na-rinku-

monopolistiv-glovo-i-bolt-food-04042023-12755 (дата звернення 11 січня 2026 р.). 

28. Bolt запустив сервіс доставки їжі в Києві (2020). VILLAGE: [веб-сайт]. URL: 

https://www.village.com.ua/village/business/news/303583-bolt-zapuskae-servis-dostavki-yizhi-u-kievi (дата звернення 

12 січня 2026 р.). 

29. Стан ринку фуд-доставки в Україні: як зростає попит на доставку їжі та напоїв (2024). 

HUB.KYIVSTAR: [веб-сайт]. URL: https://hub.kyivstar.ua/articles/stan-rinku-fud-dostavki-v-ukrayini-yak-zrostaye-

popit-na-dostavku-yizhi-ta-napoyiv (дата звернення 9 січня 2026 р.). 

30. Обсяг реалізованих послуг населенню за видом економічної діяльності (2023). UKRSTAT: [веб-

сайт]. URL: https://ukrstat.gov.ua/operativ/operativ2023/posl/arh_orp_ved_23.html (дата звернення 14 січня 2026 р.). 

31. Електронна комерція - Україна (2024). STATISTA: [веб-сайт]. URL: 

https://www.statista.com/outlook/emo/ecommerce/ukraine (дата звернення 16 січня 2026 р.). 

32. Global Online Food Delivery Market Report 2024 (2024). RESEARCHANDMARKETS: [веб-сайт]. URL: 

https://www.researchandmarkets.com/reports/5939777/online-food-delivery-services-global-market-report (дата 

звернення 15 січня 2026 р.). 

33. Інтерв'ю чому Bolt food  "закидає ресторанний бізнес грошима" (2021). VILLAGE: [веб-сайт]. URL: 

https://www.village.com.ua/village/food/food-interview/310789-bolt-food-interview-dostavka (дата звернення 28 

січня 2026 р.). 

34. Офіційний сайт Glovo в Україні (2024). GLOVOAPP: [веб-сайт]. URL: 

https://glovoapp.com/ua/uk/lviv/ (дата звернення 12 січня 2026 р.). 

35. Офіційний сайт United Nations Development program (2024). UNDP: [веб-сайт]. URL: 

https://www.undp.org/uk/ukraine/press-releases/ukrayintsi-staly-chastishe-korystuvatysya-internetom-80-onlayn-

shchodnya-sotsopytuvannya (дата звернення 5 січня 2026 р.). 

36. Ринок доставки під час війни: чи є можливості розвитку? (2022). HUB.KYIVSTAR: [веб-сайт]. URL: 

https://hub.kyivstar.ua/articles/rynok-dostavky-pid-chas-vijny-chy-ye-mozhlyvosti-rozvytku (дата звернення 12 січня 

2026 р.). 

37. Частка Glovo на ринку – понад 80 % (2024). FORBES: [веб-сайт]. URL: 

https://forbes.ua/innovations/chastka-glovo-na-rinku-ponad-80-pro-100-mln-investitsiy-v-ukrainu-nezalezhnist-vid-

mcdonalds-ta-novu-poslugu-dlya-restoraniv-intervyu-ceo-ukrainskogo-ofisu-glovo-marini-pavlyuk-27022024-19392 

(дата звернення 12 січня 2026 р.). 

38. Gautam A., Pareek P. Statistical analysis of e-commerce delivery demand modeling framework // Interna-

tional Journal of Health Sciences. 2022. Vol. 6, Iss. S6. P. 6720-6732.  doi: 10.53730/ijhs.v6ns6.11293. 

39. Дума О. І., Мельник М. С. Новітні технології маркетингових досліджень та аналізу ринку // 

Менеджмент та підприємництво в Україні: етапи становлення та проблеми розвитку. 2021. Вип. 3, № 2. C. 29-

39. doi: 10.23939/smeu2021.02.029   

40. Гліненко Л.К., Дайновський Ю.А. Стан та перспективи для розвитку української електронної 

комерції // Маркетинг та менеджмент інновацій. 2018. № 1. С. 83-102. doi: 10.21272/mmi.2018.1-06  

41. Коркач Г., Котузаки О., Нікітчіна Т., Шунько Г. Технологічні інновації в ресторанному бізнесі для 

забезпечення конкурентоспроможності закладу // Економіка харчової промисловості. 2021. Т. 13, Вип. 4, 69-74.  

42. Петруня Ю.Є., Пасічник Т.О. Вплив новітніх технологій на логістику  та управління ланцюгами по-

ставок // Маркетинг та менеджмент інновацій. 2018. № 1. С. 130-139. doi:10.21272/mmi.2018.1-09   

https://web-promo.ua/ua/blog/prosuvannya-sluzhbi-dostavki-yizhi-v-interneti-smachno-dlya-kliyentiv-shvidko-dlya-vas/
https://web-promo.ua/ua/blog/prosuvannya-sluzhbi-dostavki-yizhi-v-interneti-smachno-dlya-kliyentiv-shvidko-dlya-vas/
https://www.statista.com/outlook/dmo/online-food-delivery/ukraine
https://forbes.ua/innovations/vseryoz-gotuemosya-pratsyuvati-v-krimu-pid-chas-viyni-ispanskiy-glovo-nepomitno-stav-dominuvati-na-ukrainskomu-rinku-dostavki-yak-tak-viyshlo-26122022-10746
https://forbes.ua/innovations/vseryoz-gotuemosya-pratsyuvati-v-krimu-pid-chas-viyni-ispanskiy-glovo-nepomitno-stav-dominuvati-na-ukrainskomu-rinku-dostavki-yak-tak-viyshlo-26122022-10746
https://doi.org/10.32702/2307-2105-2019.1.51
https://nzlubp.org.ua/index.php/journal/issue/view/1/18e
https://es.statista.com/outlook/dmo/online-food-delivery/worldwide
https://forbes.ua/innovations/silpo-pid-chas-viyni-zapustiv-shvidku-dostavku-loko-chi-e-dlya-nogo-mistse-na-rinku-monopolistiv-glovo-i-bolt-food-04042023-12755
https://forbes.ua/innovations/silpo-pid-chas-viyni-zapustiv-shvidku-dostavku-loko-chi-e-dlya-nogo-mistse-na-rinku-monopolistiv-glovo-i-bolt-food-04042023-12755
https://www.village.com.ua/village/business/news/303583-bolt-zapuskae-servis-dostavki-yizhi-u-kievi
https://hub.kyivstar.ua/articles/stan-rinku-fud-dostavki-v-ukrayini-yak-zrostaye-popit-na-dostavku-yizhi-ta-napoyiv
https://hub.kyivstar.ua/articles/stan-rinku-fud-dostavki-v-ukrayini-yak-zrostaye-popit-na-dostavku-yizhi-ta-napoyiv
https://ukrstat.gov.ua/operativ/operativ2023/posl/arh_orp_ved_23.html
https://www.statista.com/outlook/emo/ecommerce/ukraine
https://www.researchandmarkets.com/reports/5939777/online-food-delivery-services-global-market-report
https://www.village.com.ua/village/food/food-interview/310789-bolt-food-interview-dostavka
https://glovoapp.com/ua/uk/lviv/
https://www.undp.org/uk/ukraine/press-releases/ukrayintsi-staly-chastishe-korystuvatysya-internetom-80-onlayn-shchodnya-sotsopytuvannya
https://www.undp.org/uk/ukraine/press-releases/ukrayintsi-staly-chastishe-korystuvatysya-internetom-80-onlayn-shchodnya-sotsopytuvannya
https://hub.kyivstar.ua/articles/rynok-dostavky-pid-chas-vijny-chy-ye-mozhlyvosti-rozvytku
https://forbes.ua/innovations/chastka-glovo-na-rinku-ponad-80-pro-100-mln-investitsiy-v-ukrainu-nezalezhnist-vid-mcdonalds-ta-novu-poslugu-dlya-restoraniv-intervyu-ceo-ukrainskogo-ofisu-glovo-marini-pavlyuk-27022024-19392
https://forbes.ua/innovations/chastka-glovo-na-rinku-ponad-80-pro-100-mln-investitsiy-v-ukrainu-nezalezhnist-vid-mcdonalds-ta-novu-poslugu-dlya-restoraniv-intervyu-ceo-ukrainskogo-ofisu-glovo-marini-pavlyuk-27022024-19392
https://doi.org/10.53730/ijhs.v6nS6.11293
https://doi.org/10.23939/smeu2021.02.029
http://doi.org/10.21272/mmi.2018.1-06
http://doi.org/10.21272/mmi.2018.1-09


 

 

 

45 

 

 

ISSN 2312-847X      ЕКОНОМІКА ХАРЧОВОЇ ПРОМИСЛОВОСТІ    Том 18, Випуск 1/2026 

43. Птиця Н.В., Ковцур К.Г. Особливості логістичного управління складською системою експрес 

підприємства доставки. Транспортні засоби та електроніка // Інноваційні технології. 2022.  № 21. 

https://doi.org/10.30977/VEIT.2022.21.0.02 (дата звернення 9 січня 2026 р.). 

44. Fedirko O., Zatonatska T., Dluhopolskyi O., Londar S. The impact of e-commerce on the sustainable de-

velopment: case of Ukraine, Poland, and Austria // IOP Seriia konferentsii: Zemlia ta navkolyshnie seredovyshche. 

2021. Vol. 915, Iss. 1. P. 012023. https://doi.org/10.1088/1755-1315/915/1/012023 (дата звернення 9 січня 2026 р.). 

45. Якимишин Л. Обґрунтування умов виникнення синергетичного ефекту в ланцюзі поставок товарів 

споживання спеціальних розмірів // Маркетинг та менеджмент інновацій. 2017. № 2. С. 109-120. doi: 

10.21272/mmi.2017.2-10 

 

Стаття надійшла 12.02.2026 

Стаття прийнята до друку 27.02.2026 

Доступно в мережі Internet 23.03.2026 

 

Цитування згідно ДСТУ 8302:20 

Shandrivska O., Fitak V. Evolution of the online food delivery market in Ukraine: challenges and opportunities // Food 

Industry Economics. 2026. Vol.18, Iss.1. P. 29-45. doi 10.15673/fie.v18i1.3445 

Cite as APA style citation 

Shandrivska, O., & Fitak, V. (2026). Evolution of the online food delivery market in Ukraine: challenges and opportuni-

ties. Food Industry Economics, 18(1), 29-45. doi 10.15673/fie.v18i1.3445 

 

 

https://doi.org/10.30977/VEIT.2022.21.0.02
https://doi.org/10.1088/1755-1315/915/1/012023
http://doi.org/10.21272/mmi.2017.2-10

