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Effective visualization techniques play a crucial role in decision-making and the formulation of data-driven strategies.
By presenting data in a visually appealing and intuitive manner, these techniques enhance understanding, facilitate
analysis, and empower stakeholders to derive actionable insights. These techniques include clarity and simplicity,
identifying patterns and trends, supporting comparative analysis, enabling interactive exploration, fostering
communication and collaboration, and encouraging data-driven cultures. Clarity and simplicity in visualizations reduce
cognitive load, helping stakeholders interpret information accurately and make informed decisions. Identifying patterns,
trends, and anomalies in data helps uncover valuable insights for decision-making.

Supporting comparative analysis enables data-driven strategies and informed decision-making. Enabling interactive
exploration enables users to focus on specific subsets of data or delve into details. Facilitating effective communication
and collaboration among stakeholders fosters data-driven cultures.

Data analysts play a crucial role in transforming raw data into meaningful insights. To excel in their profession, data
analysts should prioritize data visualization skills and continuously explore innovative approaches to enhance their visual
storytelling abilities. Effective data visualization skills enable data analysts to communicate complex insights in a clear
and compelling manner, enhance data exploration, influence stakeholder engagement, empower decision-making,
embrace innovation, and storytell with data. Effective data visualization skills enable data analysts to communicate
complex insights in a clear and compelling manner, enhance data exploration, influence stakeholder engagement,
empower decision-making, embrace innovation, and storytell with data. Data analysts should prioritize data visualization
skills and continuously explore innovative approaches to enhance their visual storytelling abilities.
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Anotamnis: Crarrs «[limBumieHHs BUAUMOCTI caiiTy B I[HTepHeTi 3a momomororo iHCTpymeHTy Google Search
Console» mpuCBSYEeHA PO3TIAAY BaxuMBOcTi Ta BHKopucTaHHi Google Search Console mis omrumizamii caiity i
MOJIMIIEHH HOro BHAMMOCTI B TONIYKOBHX CHUCTEMax. Y CTaTTi pPO3IJIAJAlOThCS OCHOBHI AacHEKTH IOUIyKOBOT
onrtuMizanii, a Takox posb Google Search Console sk MOTYXXHOro IHCTPYMEHTY MJsl aHajli3y, MOHITOPHHIY Ta
BrockoHaneHHs: SEO crpaterii. 3a3Hauatorbest meroam iHterpanii Google Search Console 3 Google Analytics s
OTpUMaHHS OLTBII JeTanbHOI iH(pOpMaIii mpo Tpadik, kirrogosi cioBa, CTR ta iHmi Baknuei MmeTpu. CTaTTsd HAroJourye
Ha Tomy, mo BukopuctaHHs Google Search Console m03Bojsie BUSBISATH TEXHIUHI MPOOIEMH, aHANi3yBaTH BMICT,
MOHITOPHUTH 37I0POB'Sl CAUTy Ta 3/IHCHIOBATH KOHKYPEHTHHH aHaJi3 s JOCATHEHHS KPAIIUX Pe3yIbTaTiB y MOMIYKOBUX
pe3ynpTaTax. 3aBASKM MM iHCAWTaM, BIACHUKH CAWTIB 1 MapKeTOJOTH MOXXYTh PO3POOHUTH e(QEeKTHBHY CTpaTeriio
MiIBUIIICHHS] BUIMMOCTI CBOTO CalTy Ta 3aTydeHHs OUTBIIOT ayAUTOpii KOPUCTYBaiB.

Tapexcartist caliTy € BAXKITMBOIO CKIIAZI0BOIO MPOIIECY MOITYKOBOT ONITUMI3aIlii i Ma€ BETMKe 3HAUCHHS JIJISI ITiIBUTIICHHS
BUIMMOCTI Ta JOCTYIHOCTI caiity B IHTepHeTi. IHaekcalis 103BoJIsi€ TIOIYKOBUM cHCTeMaM, TakuM sk Google, Bing,
Yahoo Ta iHmIi, 3HaWTH, MPOAHAII3yBaTH Ta IHAEKCYBaTH CTOPIHKHU caiTy. Lle 103BoJIsi€ MOIIYKOBMM CHCTEMaM BKJIFOYaTH
CaliT y cBOI MOIIYKOBI pe3yJbTaTH, 10 3a0e3redye HOro BUAMMICTH AJISL MOTEHIIMHUX BiABiqyBadiB. 3a JOIOMOTOI0
iH/IeKcanii MoXKHa 3aJlyYnTH OijIblIe opraHiyHoro tpadiky Ha cait. Koy cTopiHKM caliTy iHAEKCYIOTHCS, BOHH MOXXYTh
3'SBIISATUCS y TIOIIYKOBHX pe3yJbTaTax IMpH BIAMOBITHHUX 3alUTaX KOPUCTyBauiB. Lle BiAKpHBa€e MOXKIMBICTD 3aIy4eHHS
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HOBUIX BIJIBiIyBadiB, sIKi IIyKalOTh BiAMOBiIHY iHpoOpMaIlito abo TOBapu Ta MOCIYTH, SIKi MPOTIOHYIOTHCS. [HIEKCaIis
J03BOJISA€ IOITYKOBUM CUCTEMAM aHaﬂi3y'BaTI/I BMICT caﬁTy, BKJIFOYAIOYH KJIIFOYOBI CJIOBa, MCTATCrI'u, URL-aL[peCI/I Ta 1HI
enemeHTH. Le Baxxnuso s SEO, OCKUIBKY 11l 1aHi BIUIMBAIOTh HAa PaH)XyBaHHS CalTy y HOIIYKOBUX pe3yibrarax. Yum
Kpalie caiT iHIeKCYEThCs, TUM OUIbIIEe IIAHCIB YBIWTH IO TONMOBUX MO3WLIN Y MOIIYKOBUX PE3YJIbTATH Ta 3AIyYUTH

LUIBOBY ayJUTOPIFO.

[Tix wac iHnmexcamii MOUTYKOBI CHCTEMH MOXYTh BUSIBIITH TEXHIUHI MpoOJeMH, Taki SK HOMHJIKH Ha CTOpIHKaXx,
NMOCWJIaHHA, MO0 HE MPalrorTh, abo )Iy6J'ILOBaHI/II7I KOHTCHT. Ile JA03BOJIsI€E BaM MIBUJAKO BHABJIATU Ta BUIPABJIATHU
mpobieMu, [0 MOXYTh HETATHBHO BIDIMHYTH Ha BHAWMICTh Ta paH)XyBaHHA BaIIOTO CaWTy. 3a JOIIOMOTOIO
iHCTpyMeHTiB, Takux sk Google Search Console, MOXHa BiICTE)XyBaTH 1 aHATi3yBaTH JaHi Mo iHAeKcaliio caifTy. Bu
MOJKeTe OauuTH, SIKi CTOPIHKHU 1HICKCYIOTHCS, SIKi OTPUMYIOTh HalOinmbIre Tpadiky, SKi KIIOYOBI CIOBAa IPUBEPTAIOThH
yBary IONIYKOBUX CHCTeM i Oararo iHmoro. Lls iHdopmamis momomarae 3po3yMiTH, SIK CaiT HpaIfoe B IOITYKOBHX
CHUCTEMaX 1 SIK MOKHA TIOKPAIIUTH HOTO BUAUMICTD.

Abstract: The article "Increase Website Visibility On The Internet By Google Search Console" is devoted to the
consideration of the importance and use of Google Search Console for website optimisation and improvement of its
visibility in search engines. The article discusses the main aspects of search engine optimisation, as well as the role of
Google Search Console as a powerful tool for analysing, monitoring and improving SEO strategy. The article describes
methods of integrating Google Search Console with Google Analytics to obtain more detailed information about traffic,
keywords, CTR and other important metrics. The article emphasises that using Google Search Console allows you to
identify technical issues, analyse content, monitor website health, and perform competitive analysis to achieve better
results in search results. Thanks to these insights, website owners and marketers can develop an effective strategy to
increase the visibility of their site and attract a larger audience of users.

Website indexing is an important part of the search engine optimisation process and is essential for increasing the
visibility and accessibility of a website on the Internet. Indexing allows search engines such as Google, Bing, Yahoo, and
others to find, analyse, and index the pages of a website. This allows search engines to include the site in their search
results, which ensures its visibility to potential visitors. Indexing can help you drive more organic traffic to your website.
When pages of a website are indexed, they can appear in search results when users make relevant requests. This opens up
the possibility of attracting new visitors who are looking for relevant information or products and services. Indexing
allows search engines to analyse website content, including keywords, meta tags, URLS, and other elements. This is
important for SEO because this data affects the ranking of a website in search results. The better a website is indexed, the
more chances it has to reach the top positions in search results and attract the target audience.

During indexing, search engines can detect technical issues such as page errors, broken links, or duplicate content.
This allows you to quickly identify and fix issues that could negatively affect your site's visibility and rankings. Using
tools such as Google Search Console, you can track and analyse your site's indexing data. You can see which pages are
being indexed, which get the most traffic, which keywords attract the attention of search engines, and much more. This
information helps you understand how your site performs in search engines and how you can improve its visibility.

KurouoBi ciioBa: BeO-caiit, iHIeKcallis caiTy, momrykosa ontuMisaiist, Google Search Console, SEO

Keywords: Google Search Console, search engine optimisation, SEO, website, website indexing

1. Introduction

More and more companies and businesses are realising how important it is to have a strong online presence for the
success of their brand. One of the key aspects of this process is to increase the visibility of your website in search engines.
In this document, we would like to introduce you to a powerful tool that helps to achieve this goal - Google Search
Console.

Google Search Console is a free service that provides website owners with tools and analytics to optimise their
presence on Google's search engine. This tool provides deep insight into how your website interacts with Google search,
allowing you to manage and influence how it appears in search results.

One of the most important features of Google Search Console is the ability to track and analyse your website's
visibility. You can see which keywords your site appears in search results, as well as estimate the number of clicks to
your site from these search queries. This information allows you to understand how your website is attracting an audience
and how you can improve your SEO (search engine optimisation) strategy to increase visibility.

Google Search Console also helps you identify issues that may affect the indexing of your site by search engines. You
receive notifications about possible errors, such as links to inaccessible pages, problems with search engines on your site,
and other technical issues. This allows you to fix these problems quickly and ensure that your site is indexed efficiently
by search engines. This is important because technical errors can prevent search engines from understanding and indexing
your site, which affects its visibility in search results.

In addition, Google Search Console allows you to confirm ownership of your site and make various settings that affect
its presence in the Google search engine. You can provide a sitemap, specify the preferred version of your site (www or
non-www), configure page indexing settings and other settings that help optimise your presence on Google.

With Google Search Console, you can also control the appearance and exclusion of pages from search results. You
can specify which pages of your site you want to see in search results and which pages you want to exclude. This is useful
if you have confidential information that you don't want to show to the general public, or if you want to control how your
brand appears in search engines.
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All in all, Google Search Console is an indispensable tool for increasing your website's visibility on the Internet. It
helps you to get valuable information about how your site interacts with the Google search engine, identify and fix errors,
optimise your presence in search results, and manage how your site appears to your audience. The need to use Google
Search Console is becoming increasingly important for any business.

2. Analysis of literary data and problem statement

There are many definitions of the term "search engine optimisation™. One such definition states that search engine
optimisation (SEO) is a set of actions aimed at improving the position of a website in search engine results for specific
user queries in order to promote the site. As arule, the higher the position of a website in search results, the more interested
visitors are directed to it from search engines [1]. Search engine optimisation has evolved in parallel with the development
of search engines, and today's search results reflect the growing number of commercial pages and sites that are artificially
made relevant and popular. This is especially noticeable in the case of queries that are commercially attractive [2].

A large number of scientists have studied search engine optimisation, including E. Enge, S. Spencer, R. Fishkin, J.
Stricchiola, M. Carlson, A. Fisher, R. Giammarino and other [3-6]. The number of websites and competition on the
Internet is constantly growing. Effective search engine optimisation allows you to stand out from the competition and
attract more visitors. Effective use of search engine optimisation helps to increase organic traffic and, consequently,
improve business performance. SEO is constantly changing and evolving, reflecting new technologies, trends and changes
in consumer habits.

Google Search Console is being studied by academic institutions, marketing agencies and SEO consultants, as well
as website owners themselves [7-8]. Scientists, researchers and students study Google Search Console to understand its
functionality, effectiveness and impact on website visibility. They will analyse data, statistics, and perform experiments
to gain new insights into search engine optimisation. Marketing and search engine optimisation professionals can conduct
research to improve their strategies and practices in using Google Search Console. They analyse data from different
websites and perform experiments to establish best practices and recommendations for clients. Website owners
themselves are exploring Google Search Console to understand its functionality and the impact it has on their site's
visibility. They can analyse their data, observe changes in traffic figures, and test different optimisation strategies.

3. Purpose and objectives of the study

The purpose of a study on increasing the visibility of a website on the Internet using the Google Search Console tool
may be to identify effective strategies and optimisation methods to achieve a high position in Google search results. To
achieve the goal, you need to complete the following tasks:

- identifying the keywords that your target audience uses to search for information related to your industry;
evaluating the technical aspects of the website, including URL structure, meta tags, page loading speed, links and
sitemaps;
assessment of the quality and value of the content on your website;
exploring the features and capabilities provided by Google Search Console to increase your site's visibility.

4. Methods and materials of research

The following methods and materials can be used to conduct research to increase the visibility of a website on the
Internet using the Google Search Console:

- analysis of keywords: use of keyword research tools to identify the most popular keywords in industry and assess

their competition;

- using Google Search Console: study of the features and capabilities provided by Google Search Console. The
study includes analysis of visibility indicators, detection and correction of errors, analysis of positions in search
results, use of tools for setting up indexing parameters and providing sitemaps;

- data collection: collecting and analysing data on traffic flow on your website using analytical tools, this data can
be valuable information for determining trends in website traffic, identifying traffic sources and evaluating the
effectiveness of various optimisation measures;

- literature review: studying scientific research, publications and books related to increasing website visibility on
the Internet and using Google Search Console will allow you to get acquainted with the current theoretical
approaches and recommendations of experts in the field of SEO and web analytics.

These research methods and materials will help you gain a deeper understanding of the process of increasing website

visibility using the Google Search Console and develop an effective optimisation strategy for your web resource.

5. Research results

To use Google Search Console, you must have a Google account, if you do not have an account, you need to register,
before using the tool you need to make sure that you are logged in. To add a resource, click on the "Add Resource" button
and optionally enter a Domain (for example, "example.com™) or a URL prefix (for example, "https://example.com"), then
click "Continue".

To collect statistics and analyse data, you need to confirm your ownership, and after registration, Google Search
Console offers you to choose a confirmation method:

- confirmation via HTML file: upload the special HTML file provided by Search Console to the root folder of your

website. Return to the Search Console and click the Verify button;

- confirmation via meta tag: insert the specified meta tag into the <head> section of your website. Save your changes
and refresh your website, return to the Search Console and click the Confirm button;
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- confirmation via DNS record: create a TXT DNS record for your domain with the special value provided by Search

Console, wait for the changes in DNS records to propagate (it may take several minutes to several hours);

- Google Analytics verification: select the Google Analytics verification option, select your Google Analytics

account and the domain you want to verify.

Google Search Console also provides alternative verification methods that can be used if you do not have direct access
to your website's files or code. These methods may include using Google Tag Manager or modifying your robots.txt file.
Each of these verification methods has its own specifics and instructions that must be followed for successful verification.

Google Search Console is a powerful tool for increasing your website's visibility in search engines. It provides you
with important information about traffic, indexing, and search engine performance on your website [9].

The control panel helps you monitor how search engines index your site. You can check if there are problems with
indexing pages, whether they have been indexed, and which pages are excluded from the index. This allows you to identify
problems in time and take action to resolve them.

You can view data on how users find your site in search engines. You can see which queries lead to your site, how
many clicks they generate, and the average position in the search results. This allows you to understand how to optimise
your content for greater visibility and drive more traffic.

Google Search Console shows you errors and problems that have been detected during the indexing of your site. You
can get information about inaccessible pages, robot errors, problems with structured data tokens, and much more. This
allows you to identify problems in time and fix them for better indexing and visibility of your site.

Query performance analysis, in the Performance section of Google Search Console, you can see which queries lead
to your site appearing in search results, as well as the number of clicks, impressions, and click-through rate (CTR). You
can use this data to analyse popular keywords that drive traffic to your site.

In the Performance tab, you can view queries with high impressions but low CTR. This may indicate that your page
titles and descriptions are not grabbing users' attention. You can try to optimise these titles and descriptions to attract
more clicks and improve your CTR.

Search Engine Rankings, you can see where your pages appear in search results for specific queries in the Performance
section. This allows you to identify keywords for which your site already has some visibility and focus your efforts on
further optimising these pages.

Content indexing checker helps you check which pages of your website are indexed by search engines. You can see
how many pages have been indexed and which pages are excluded from the index. This allows you to control what content
is visible to search engines.

Checking for indexing errors In the Coverage section, you can check for indexing errors on your website. These can
include pages with incorrect URLS, parsing issues, or unavailable pages. You can check each error and take steps to
resolve these issues to ensure that your site is properly indexed.

In the Detection tab, you can view statistics about the loading speed of your site's pages. If you notice that some pages
have a high load time, you can use this data to identify problematic resources or settings that are slowing down page
loading. You can optimise images, use caching, reduce file sizes, and take other measures to improve page load speed.

The control panel also helps you identify security issues with your site, such as viruses, malware, or spam. In the
Security section, you can view warnings and notifications about possible security issues. If you receive a warning, you
should take immediate action to resolve these issues and keep your site safe.

Google Search Console allows search engines to index your website better. A sitemap allows you to collect all the
URLSs of your site and submit them to Google for indexing. This provides better visibility of your content in search engines
and helps search engines better understand the structure of your site. Submitting sitemaps makes it easier for search
engines to index your site. Instead of waiting for the search engines to find your pages on their own, you proactively
notify Google of new pages and changes.

In Google Search Console, you can check which pages of your website are indexed and which are not. You can check
the number of pages already indexed and identify problematic pages that can be excluded from the index. This allows
you to control which pages are visible to search engines. You can also get statistics about the indexing of your site.

The control panel can alert you to possible problems with sitemaps, such as format errors, unavailable URLS, or
indexing issues. You receive notifications about these issues, which allows you to resolve them in time.

Integrating Google Search Console with Google Analytics is essential for collecting and analysing comprehensive
website data. Google Analytics is a platform that collects data from your websites and apps to create reports that provide
insights into your business [10]. This integration allows you to combine information from both tools and get a more
complete picture of the impact of search engine optimisation on traffic and user behaviour on your website.

The integration allows you to view reports on keywords and positions in search results directly in Google Analytics.
You can see which keywords are driving traffic to your website, as well as study metrics such as CTR (click-through
rate), average position in search results, and much more.

By linking Google Search Console with Google Analytics, you can see more detailed information about search engine
traffic to your website. You will see which pages receive the most organic traffic, how users interact with the content,
and what queries users use to search for the site.

The tools allow you to view error reports and issues detected in Google Search Console directly in Google Analytics.
The user will receive notifications about errors and possible problems with indexing, links and other technical aspects of
the site, which will help to quickly identify and fix problems.
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The integration allows you to combine user behaviour data from organic traffic received from search engines with
behaviour data in Google Analytics. You can analyse how users from search engines interact with your website, how
much time they spend on the pages, what actions they perform (for example, browse products, fill out forms or make
purchases) and much more. This allows you to understand the effectiveness of search engine optimisation and identify
opportunities to improve user experience and conversions on your website.

You can observe changes in search engine traffic and refine your search engine optimisation strategy accordingly, as
well as check the effectiveness of keywords used, change meta descriptions and titles, optimise content, and make other
adjustments to improve your website's search engine rankings. Google Search Console's integration with Google
Analytics allows you to make your search engine optimisation analysis more in-depth and accurate, helping you
understand the impact of SEO on traffic, user behaviour, and conversions on your website. This helps you improve your
optimisation strategy and achieve greater success in search engines.

Below is a plan on how to link the tools [11]:

. In Google Analytics, click Admin.

. Make sure you are in the correct account and property.

. In the Property column, under PRODUCT LINKS, click Search Console Links.

. In the link table, click Link.

. If you are a verified owner for one or more Search Console properties, in the row for Link to Search Console
properties | manage, click Choose accounts, then select the account you want to link your property to.

. Click Confirm.

. Click Next.

. Select the web data stream for your site.

9. Click Next, then review and submit your configuration settings.

Thanks to Google Analytics, web owners can perform a detailed analysis of their traffic, identify weaknesses,
understand the behaviour of their visitors, and make informed decisions to improve their website and achieve their goals.

It should be noted that the use of Google Search Console data is extremely useful for improving your website's SEO
strategy. The tool provides information about the number of clicks, impressions, and CTR for each keyword that your
website uses to appear in search results. By analysing these metrics, you can identify effective keywords that drive more
traffic, as well as those that need to be optimised.

Google Search Console provides reports on problems with website's indexing, such as missing pages in the index,
errors in the robots.txt or sitemap.xml file, and others. Identifying these issues and fixing them will help ensure that site
is correctly and fully indexed by search engines. To check the indexation of a page using a search engine, you need to
write "site:link" in the search form. If there are no results, the page is not indexed.

Google Search Console reports allow you to see which pages of your website have the most internal links and which
pages are the most popular in search engines. This will help you identify important pages that need more attention and
internal link optimisation to improve their rankings.

Google Search Console reports allow you to see which pages of your website have the most internal links and which
pages are the most popular in search engines. This will help you identify important pages that need more attention and
internal link optimisation to improve their rankings. They also indicate how your meta tags (such as titles and meta
descriptions) appear in search results. This information can be used to optimise your meta tags, ensuring that your content
is displayed in search results in a more attractive and relevant way.

Google Search Console provides information about the queries that users have used to find your website in search
engines. This helps you understand which keywords and phrases are related to your content and how they can affect your
website's position. You can use this data to plan and optimise your content strategy.

The Google Search Console tool provides information about possible problems with website security, page loading
speed, broken links, and other technical aspects. Identifying and fixing these problems will help ensure optimal website
performance, which will affect search engine rankings.

In general, using Google Search Console data to improve your SEO strategy allows you to keep track of your site's
performance in search engines, identify weaknesses and opportunities for improvement, and make informed decisions
about optimising the content and technical aspects of your site.

6. Conclusions

Google Search Console is an indispensable tool for web owners and marketers looking to increase their website's
visibility online. It provides valuable information and insights to help you optimise your content, improve search engine
rankings, and drive more organic traffic.

With the help of the tool, you can view traffic statistics, identify keywords that lead to the display of your site in search
results, analyse CTR and changes in traffic indicators over time. This allows you to understand how your website is
performing in search engines and identify opportunities for improvement.

Google Search Console provides information about indexing issues, page errors, search queries that cause problems,
and other technical aspects that may affect the visibility of your site. Identifying these issues allows you to take prompt
action to fix them and keep your website healthy. Reports provide insight into how pages appear in search results. You
can analyse meta tags, titles, descriptions, and other content elements to understand how to improve their appeal to users
and increase CTR. Google Search Console helps to identify problems with page loading speed, server errors, and more.
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The app provides data on top queries for which your competitors appear in search results. You can study their keyword
strategies, content optimisation, and search visibility. This allows you to get ideas for improving your own SEQO strategy
and ranking more favourably in search results. You can identify new links, evaluate their quality and influence on your
website rankings. This helps you develop a strategy for increasing your website's authority and links.

Google Search Console provides tools for analysing and monitoring your AMP (Accelerated Mobile Pages) pages,
which helps improve loading speeds on mobile devices and increase their visibility in mobile search results.

Using Google Search Console helps to increase the effectiveness of your SEO strategy, identify problems and
opportunities for optimisation, and increase your website's visibility in search engines. It's an essential tool for any web
owner looking to succeed online.
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